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PREFACE

omen fishworkers in India, as in other parts of the world, play critical

roles within the fisheries and fishing communities, roles that are often

not recognized or supported. Women are particularly active in post-
harvest fisheries; in marine fishing communities in India, for example, women
comprise about 75 per cent of those engaged in fish marketing. They contribute
in significant ways to the food security needs of a diverse range of consumers.

What are the problems women fish vendors face on a regular basis? How have
women organized themselves to deal with these problems? What are some of
the initiatives, governmental and non-governmental, that have been taken to
support women fishworkers? What are the various policy spaces available that
women can use to seek greater recognition of their work and their livelihoods
within the fisheries?

These are some of the issues that this booklet attempts to explore. Section One
provides information on fish vending and vendors, the problems faced by women
fish vendors, and some of the organizational initiatives they have taken to protect
their livelihoods. Section Two is divided into three parts. The first compiles
post-harvest, fisheries-specific schemes and initiatives undertaken by Central
and State Fisheries Departments, as well as by central research institutions and
intergovernmental organizations. The second part examines the provisions of
the National Policy on Urban Street Vendors and its implications for fish vendors.
The third part analyzes the Unorganized Workers’ Social Security Act, 2008,
from the perspective of fish vendors.

ICSF would like to thank the following institutions and departments that
helped in providing information for this booklet: the Departments of Fisheries
of the various coastal States and Union Territories; the National Co-operative
Development Corporation (NCDC); the Department of Animal Husbandry,
Dairying and Fisheries (DAHDF), Ministry of Agriculture; and the Central Institute
of Fisheries Technology (CIFT).ICSFwould alsolike to thank the Dhan Foundation,
Santhidan and Sajith Sukumaran for providing information on organizational
initiatives of women in post-harvest fisheries. Within ICSF, the following
people have given shape and content to this booklet: Rachna Sundararajan,
Harini Kumar, N Venugopalan, Neena Koshy, and Ramya Rajagopalan.

It needs to be kept in mind that while full efforts have been made to get relevant
and accurate information on, for example, Central and State government
schemes for those in post-harvest fisheries, the information compiled may not



be completely exhaustive. This lacuna is also a reminder of the difficulties still
faced in getting access to such information.

It is hoped that the information compiled in this booklet will be useful for
women fishworkers, fishworker unions, non-governmental organizations,
researchers and government Fisheries Departments and research institutes. It
is also hoped that this compilation will encourage a better focus on women in
post-harvest fisheries so as to ensure that their livelihood concerns are directly
addressed by policy and other interventions, within an integrated planning and
implementation framework.
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SECTION ONE

I. THE ROLE OF FISHERIES IN THE INDIAN ECONOMY AND IN
NATIONAL FOOD SECURITY

India stands second in the world in total fish production, after China, with a production of
7.3 mn tonnes in 2007 (Source: Fishstat, FAO, 2009). The annual per capita consumption

of fish in India was estimated at 4.8 kg in 2003". Inland fisheries are especially important
for food security as almost all production goes for human consumption?. Fish is especially
important for the economically weaker sections of the population, providing a cheap and
accessible source of protein and essential micronutrients®. A large section of the population
also depends on fish resources (both marine and inland) for their livelihoods, employment
and income. Currently, 14 mn people are estimated to be employed in the fisheries sector,
which contributes 1.07 per cent of India’s gross domestic product (GDP)*.

II. WOMEN AND THEIR ROLE IN POST-HARVEST ACTIVITIES,
PARTICULARLY FISH VENDING

Women play critical roles in fisheries, particularly in the pre- and post-harvest sectors.
Looking at marine fisheries, active marine fishing is generally undertaken by men,
although a small percentage of women do take part in nearshore fishing, seaweed
harvesting, and the collection of clams, mussels and bivalves. According to the Marine
Fisheries Census, 2005, the total marine fisherfolk population of nine coastal States and
two Union Territories in mainland India is 3,519,116. Notably, of the 756,391 fisherfolk
involved in fishing-related activities, 365,463 are women (approximately 48 per cent),

Figure 1: Gender-Wise engagement in marketing of marine fish
from nine fishing states and two Union Territories in mainland India
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with 152,692 of them engaged in marketing of fish, compared to 54,670 men.

The gender-based profile from nine fishing States and two Union Territories (Figure 1°)
of mainland India provides further evidence that marketing of fish is primarily a women’s
domain, with Orissa and West Bengal as exceptions. Similar data is unfortunately not
available for inland fisheries, though the picture is likely to be similar, with women
dominating marketing and processing activities.
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Women are thus the primary players in processing, marketing and selling the catch. After
the fish has landed, it is the women who take charge of the catch and sell the fish for money
and food®, contributing to household incomes and food security, and to the local economy.
Their labour is, however, often not recognized. Fish vendors operate as an important link
between producers and the final consumers’, making fish available to consumers in urban
and remote rural areas, and enhancing food security in tangible, but unrecognized, ways.

In recent years, competition for fish, from exporters and traders with greater access to
credit and capital, has, however, affected the overall access of women vendors to fish.
This, coupled with the problems they face at harbours, landing centres and markets, and
the lack of access to basic facilities at these locations, is affecting their ability to retain
their important role in marketing. It is vitally important that the work of fish vendors be
recognized and supported.

ITII. FISH VENDING

Fish vending is a traditional occupation that has been a means of livelihood for thousands
in India, with the majority of fish vendors being women. Fish vendors engage in their

trade in various ways: they procure their fish directly from landing centres, where they
participate in daily auctions of the catch; they buy from traders and merchants; or they buy
from the wholesale markets for resale at retail/local markets. Vendors also carry out value
addition by sorting, grading, cleaning and icing the fish®.

Fish may be sold as either (a) fresh fish that is stored in ice and sold in local or distant
markets or door-to-door by vendors, or (b) salted, dried or smoked fish, which is sold
in local markets or to merchants who take it to other markets once it is processed; such
processing is usually done by women using traditional methods.

Types of fish vendors
Fish vendors can be broadly classified under the following categories:

1) Stationary vendors who vend on a regular basis at specific locations: Many
vendors sell in designated wholesale or retail markets. They often transport the fish
from the landing centre to these markets in trucks or mini-vans, which they hire. Some
buy from wholesale markets and sell at retail markets, while some others are wholesale
suppliers themselves. Vendors may also procure fish from the landing sites for sale at
roadside markets (‘natural markets’), where they have been traditionally congregating
and vending fish for years. Many fish vendors sell fish at the landing sites themselves—
at harbours and beaches. There is thus considerable variation in the scale of operations
of stationary vendors—ranging from petty sellers who barter fish in exchange for
edible items such as sweet corn, sweets and fruits (or vice versa), to those who are large
wholesalers.

2) Peripatetic vendors who walk from place to place to sell their fish: These are
usually women fish vendors who purchase fish directly at auctions that take place at
the village/wholesale markets/landing centres, and sell fish door-to-door, travelling on
foot, and carrying their fish in bamboo baskets or aluminum vessels. They are a major
source of fish supply to consumers within, and close to, coastal areas.

Women Fish Vendors in India: An Information Booklet
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3) Mobile vendors who move around on bicycles or motorized vehicles: This
type of fish vending, which is very common in States such as Orissa, primarily involves
men®. These vendors arrive at the landing centres from different villages and purchase
fish at auctions at the village/wholesale markets/landing centres, for sale back in their
villages. They also sell fish door-to-door.

Apart from this, many fish vendors use other means to sell their fish. In Goa, for example,
where tourism is the backbone of the local economy, vendors have arrangements with
hotels and restaurants to sell fish to them directly. This ensures daily sales and an assured
income.

IV. PROBLEMS FACED BY WOMEN FISH VENDORS

The nature of the product handled by women fish vendors causes a certain stigma that
fishermen themselves do not generally face. Unlike men, whose labour is largely confined
to the sea, river or lake, fish vendors have to travel with their product to market places.
They have to interact with the public and the law. In the process, they are often forced to
deal with inbred prejudices and problems of various kinds. The following are some of the
key problems they face:

1) Distances and lack of basic facilities at harbours and landing centres:
With greater mechanization and motorization, harbours and fish landing centres have
become more centralized. Women vendors thus have to travel long distances to access
fish. This may even mean staying overnight at harbours and landing centres, in order to
be present for the early morning fish landing and auctions. Transportation to landing
sites/habours is sometimes unreliable, and basic facilities (toilets, storage, lights,
waiting areas, night shelters) are absent. Under these circumstances, women often find
themselves vulnerable to sexual abuse and harassment.

2) Poor access to credit, exorbitant interest rates: Technology-induced changes
to the nature of fishing operations have also meant larger catches. Women, with poor
access to credit and capital, are rarely able to compete with large-scale traders, and
commission and export agents. To be able to access fish even in small quantities, they
have to procure credit from middlemen and moneylenders, often at exorbitant rates of
interest.

3) Lack of public transport to markets: While a few women sell the fish at
the landing centre or harbour itself, for the rest, the next major challenge after
procurement is to transport the fish to the market place. As the distances involved
may be considerable, women need to use some form of transport. In many situations,
vendors are usually denied access to public transport, given the nature of the product
they are dealing with. This means hiring autorickshaws, or other forms of transport, a
significant expense in itself. Male fish vendors, with access to their own transport, are
at a comparative advantage.

4) Lack of ice and proper storage facilities: Fish is a highly perishable commodity,
and if vendors are to prevent spoilage and get a better price, they need to preserve the
fish. They need access to ice and iceboxes. During the peak season, when ice is in short
supply, it is often monopolized by large traders and intermediaries.

Women Fish Vendors in India: An Information Booklet 9
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5) Problems at marketplaces: At the market itself, vendors face other kinds of
problems. Fish vending spaces are either not recognized or just do not exist. Vendors
are often harassed into paying ‘informal taxes’ in order to continue vending fish at
a particular spot. With the absence of legitimate vending zones, those vending fish
on city pavements and other areas are perceived as encroachers on public spaces.
They are constantly harassed and threatened with eviction by the police and civic
authorities.

6) Poor market infrastructure: Where there are existing markets, basic facilities for
storing, processing, and selling fish; clean toilets; access to potable running water; and
adequate waste disposal measures are usually not available. Such facilities are essential
for the hygienic handling of fish, for the health and wellbeing of vendors, for consumer
health, and for enabling women to engage in their occupation in a dignified manner.

Given the important role and contribution of women fish vendors, it is indeed unfortunate
that the majority of them continue to struggle with such problems on a daily basis.

V. ORGANIZATIONS OF FISH VENDORS

Women vendors have organized themselves in various ways to facilitate their trade. The
organizations range from informal groups of women who collectively hire transport to
bring their fish to markets, to more formal fish marketing co-operative societies. Some
examples of these organizations are given below.

Co-operative societies

Some well-functioning women’s co-operative societies can be found in Karnataka and
Maharashtra States. The Mirkarwada Mahila Macchivyavasaikanchi Seva Sahakari
Sanstha Maryadit, Mirkarwada,Ratnagiri, Maharashtra, is a co-operative society that
operates within a radius of 50 to 60 km from Ratnagiri, selling fish at various bazaars and
village markets. Managed entirely by fisherwomen, this co-operative has played a key role
in evolving its own transportation system for women involved in fish marketing.

The Malpe Fisherwomen’s Co-operative Society Limited is based in Malpe, Karnataka. It
was registered as a co-operative in 1977, and is managed entirely by women. The current
membership stands at 1,220 fisherwomen. Some of the initiatives implemented by the
co-operative include assistance with the sale and purchase of salt, access to credit for fish
vending, and access to housing loans (to build houses for homeless fisherwomen). The co-
operative ensures that government schemes are actually implemented for the benefit of
fisherwomen.

Not all efforts at co-operative formation have, however, been successful. In 1990, for
example, an 80-stall fish market was opened in Besant Nagar, Chennai, the capital of
Tamil Nadu State. It was managed by a co-operative society of fisherwomen (Oorur,
Olcotkuppam Meenava Mahalir Munnetra Manram) to provide a legitimate space for
women fish vendors to sell their produce in hygienic conditions™. However, factors such
as lack of local capacity and cohesiveness among the fisherwomen, inconvenient location,
inadequate transport facilities, and competition from pavement vendors, undermined the
project™.

Women Fish Vendors in India: An Information Booklet
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Self-help Groups and Federations

Women vendors and processors in several coastal States are part of self-help groups (SHGs)
and federations. Such membership helps them access sources of credit and other linkages.
Some examples of such forms of women’s organization are briefly described below.

Kalanjia Meenavar Sangham and Kiosks for Fish Vendors

DHAN (Development of Humane Action) Foundation, a non-governmental organization
(NGO) that focuses on micro-finance, has initiated a community banking programme
among the fishing community in Tamil Nadu State. Kalanjia Meenavar Sangham (KMS)
groups not only work on credit and thrift but also organize fisherfolk to promote collective
marketing. KMS was initially started in Ramnad District of Tamil Nadu as a post-tsunami
initiative and involved 901 families from 23 villages of the district. Organizing under KMS
gave the local fishers better bargaining capacity. KMS was started in January 2006. During
2006-2007, KMS made a total transaction worth Rs 4.4 crores. At present, KMS has 157
male members and seven women.

DHAN has also set up purely marketing groups. One such group is the Sri Nagamuth-
amman Fish Marketing Group, comprising women from different credit and thrift groups
in the area. DHAN provided such marketing groups with kiosks so they could sell their
product in hygienic conditions. Each kiosk costs about Rs75,000, of which Rs50,000 is
given to the marketing groups as venture capital assistance. DHAN also provides a vehicle to
women to transport the fish from the landing centre to the kiosk. Apart from this,

DHAN has given credit assistance for fish vending business for 56 headload fish vendors
who have been part of micro-business groups. They also receive capacity training in
maintaining books of accounts, group business management and hygienic fish handling
(FAO/ UNTRS, 2008).

Sthree Niketh Vanitha Federation

Sthree Niketh Vanitha Federation (SNVF) is the apex organization of more than 70 primary
societies of coastal women spread across two southern districts of Kerala and Tamil Nadu.
SNVF has a membership of more than 6,000 women. Beginning as an organization of fish
vending women of Thiruvananthapuram and Kanyakumari Districts, SNVF subsequently
enhanced its mandate to bring women from other walks of life as well into its fold. Still, the
fish vending women of these two districts form the driving force behind the organization.
Extending credit to its members for various livelihood activities is SNVF’s main programme.

The origins of SNVF can be traced back to the struggles waged by the fishing communities
of Kerala in the 1970s and 1980s to protect their lives and livelihoods. Even though fishing
was considered a male-dominated vocation, and women’s roles in fishing-related activities
remained less than visible, women took an active role in the agitations. In the struggles
demanding a seasonal ban on mechanized trawling, which was increasingly threatening
the livelihoods of traditional fishing communities, women’s participation was significant.
This, among other factors, contributed to the initiative by the Trivandrum District
Fishermen Federation (TDFF), one of the founding organizations of the South Indian
Federation of Fishermen Societies (SIFFS), to start organizing women’s societies.

Women Fish Vendors in India: An Information Booklet 11
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The impetus for the initiative came from a visit by a group from Thiruvananthapuram

to the Self Employed Women'’s Association (SEWA) in 1989. Following the visit, TDFF
registered its first women societies in 1990. The societies were expected to address some of
the pressing issues that the fish vending women faced. These included, on the one hand,
problems at the market place, such as exploitation and harassment by merchants, lack of
sanitation facilities, the unhygienic conditions under which they had to work, and the lack
of transportation facilities, and, on the other hand, lack of awareness about their rights and
beliefs. The lack of reliable sources of credit was identified as the most critical problem as it
subjected the women to the vagaries of the moneylender-merchant network.

Women'’s societies were also part of the democratic structure of TDFF, where elected
presidents of the village-level societies formed the electoral college for the federation.
Starting as silent members of the TDFF leadership initially, women slowly began expressing
their concerns and demanding their rights at meetings. With the increase in the number

of women’s societies and their representation in the leadership, this trend became more
prominent. Unfolding in the context of a patrairchial community traditionally engaged

in a male-dominated vocation, this led to serious struggles within the organization, and
eventually to the formation of a separate federation for women’s societies.

SNVF started functioning as a different entity in 1995. The primary societies are organized
into four regions, which are federated into SNVF. SNVF has a Managing Committee

elected from among the presidents of the societies. The central programme continues

to be ensuring credit to coastal women. SNVF has, over the years, established itself as an
important organization for coastal women. Being a member of an SNVF society is not only
about getting access to credit; it is about being part of a legacy and a movement that taught
coastal women the value of their rights.

Samudram

As in the case of other fishing States like Kerala, Tamil Nadu and Maharashtra, Orissa too
has a significant presence of women in fish trade. In Ganjam District of southern Orissa,
women are crucial players in the fishery trade chain that includes both fresh and dry fish.
Women dominate the operations at Humma market, which is one of the largest weekly
markets for dry fish in India.

Even though their presence is widespread and their business substantial, the women in
coastal Ganjam face myriad problems. It was in this context that a women’s movement took
birth there, initially as small groups attempting to develop a savings-and-credit scheme.
Chitamma, a woman from one of the fishing villages in Ganjam, gave leadership and
direction to the movement.

Once organized, these groups started addressing some of the issues that they had been
facing. The groups urged the establishment of shops in the villages under the public
distribution system. It also demanded the setting up of schools, and waged a struggle
against the brewing and sale of illicit liquor in the fishing villages.

Soon, more groups were formed and the movement started spreading to other coastal
districts of Orissa. The process was supported by United Artists Association (UAA), an NGO
based in Ganjam. This eventually led to the formation of Samudram, an apex federation of
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the village-level groups. As of today, Samudram has a presence across the Orissa coastline,
with more than 200 groups. Samudram encourages women to take up fish trade, and
supports them in doing business bypassing the merchant-moneylender network and debt
trap.

Subsegently, Samudram entered the fish trade itself so as to enhance returns to fishing
families. Samudram purchases fish at auctions at the landing centres. It usually employs a
traditional fisherman to participate in the auctions on its behalf. A few women members of
Samudram also help in fish procurement. As of now, its activities cover five landing centres
in Ganjam District. Samudram also has a few sub-centres to cover more areas. It sends fish
to the main trade centres in Vijayawada, Kolkota and Guwahati.

Before entering the trade, Samudram sent a team to various trade centres to understand
the trading systems and the value chain. Samudram has evolved a mechanism to gather
regular information on fish prices from various markets. The price information is used
to run the procurement operations at the landing centres. UAA supports Samudram in
procurement and marketing of fish.

Santidhan

This NGO, whose name means ‘gift of peace’ has worked to meet the credit needs of
women fish vendors in the Kanyakumari District of Tamil Nadu State. Women of the area
were traditionally engaged with the landward activities related to fishing—for example,
net making, marketing and processing, and other allied activities. As factory-made nets
became more popular, thousands of women engaged in net making were displaced. Many
of them took up fish vending. Vending requires investment for purchase of fish, and the
dependence on moneylenders is high. Santidhan worked to organize women to meet
their own credit needs, and to take up other issues such as the right of fish vendors to
better services like toilets, public transport, drinking water facilities, streetlights, and an
accessible PDS. Women also took up other social campaigns such as the one against alcohol
abuse and the brewing of illicit liquor.

Kudumbashree

This poverty-alleviation initiative of the Government of Kerala State, which translates
into ‘prosperity for the family’, aims to organize poor womenfolk towards better economic
security. The programme is based on the belief that women’s empowerment is the best
measure towards poverty eradication in a community. Kudumbashree supports the
formation of SHGs and micro-enterprises. There are 15 fish-vending and three fish/
seashell-processing units formed by groups of women from the urban areas of Kerala. The
Kudumbashree women’s group is also given government assistance in the form of fish-
vending vehicles for which government grants a subsidy of up to 50 per cent of the cost,
subject to a maximum ceiling of Rs1.25 lakhs.

Women Fish Vendors in India: An Information Booklet 13
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SECTION TWO

It is evident that fish vendors, the majority of whom are women, face many kinds of
problems. There is urgent need to pay specific attention to the issues faced by this segment
of the workforce, whose numbers run to lakhs. Women fish vendors must be supported in
retaining the important role they play in fish marketing, particularly in a context where
corporate-controlled retail trade in fish is expanding. A level playing field must be provided
to women fish vendors to enable them to compete against economically powerful interests,
by ensuring that the problems they face are comprehensively and systematically addressed.
Women fish vendors must be enabled to carry out their livelihoods in a dignified manner,
and in a way that provides consumers with fish of good quality. There is a strong case for

a comprehensive framework to address the problems they face, taking note of various
government policies and schemes.

The following section, therefore, takes a close look at some government policies and other
initiatives that have been undertaken, or are being undertaken, which have a bearing on
the livelihoods and conditions of work of fish vendors. The first part compiles some of the
fisheries-specific schemes and initiatives undertaken by Central and State departments,

as well as by central research institutions and intergovernmental organizations. The
second part examines the provisions of the National Policy on Urban Street Vendors and
its implications for fish vendors. The third part analyzes the Unorganized Workers’ Social
Security Act, 2008, from the perspective of fish vendors.

I. FISHERIES-SPECIFIC SCHEMES AND INITIATIVES

The government has implemented a number of schemes at both the national and

State levels to support the fisheries sector, some of which are also directed to the post-
harvest sector, benefiting fisherwomen. Certain schemes are instituted by the National
Co-operative Development Corporation (NCDC) (see Appendix I) and are being
implemented in individual States (see Appendix II).

At the Central level, the Ministry of Agriculture launched the Centrally Sponsored National
Welfare Scheme for Fishermen in 1992-93, with three components: Group Accident
Insurance Scheme (GAIS), Development of Model Fishermen Villages (MVS) and Savings-
cum-Relief (SCR) Programme. Before this period, each of these programmes constituted a
full-fledged scheme in itself (NIRD, 1995)*2. During 2008-09 a sum of Rs 25.17 crore was
released to States/ UT’s/ FISHCOPFED to cover about 3,55,000 fishers under Saving-cum-
Relief component, 33,20,000 fishers under Group Accident Insurance component, and for
construction of 8,666 houses'*

In 2009-10 administrative approval was given for implementation of the National Welfare
Scheme for Fishermen with four components:

1) Development of Model Fishermen Villages (MVS)

2) Group Accident Insurance Scheme (GAIS) for Active Fishermen,
3) Savings-cum-Relief (SCR) Programme, and

4) Training and Extension

14 Women Fish Vendors in India: An Information Booklet



DRAFT

The total outlay for these schemes for 2009-10 was given as Rs25 crores. Expenditure on
implementation of the first three components is shared between the Government of India
and the State governments on a 50:50 basis (in northeastern States the sharing is on a
75:25 basis), while expenditure on Training and Extension is shared between the Centre
and the States on an 80:20 basis. In Union Territories (UTs) the entire expenditure on all
four components is incurred by the Centre.

Not all States have taken up these schemes for implementation. Based on available
information, only five coastal states/ UTs, that is Karnataka, Goa, Kerala, Tamil Nadu and
Pondicherry, have taken up schemes like the Group Accident Insurance Scheme and the
Saving-cum-Relief Programme for implementation during 2009-10.

It is relevant to note that in the details of each of the four components provided, the
reference is consistently to fishermen. For example, under the Savings-cum-Relief Scheme,
an eligible fisherman is defined as a person who is professionally engaged in full-time
fishing, is a member of a co-operative society/ federation/ welfare society, lives below the
poverty line and is below 60 years of age. The beneficiary has to contribute Rs600 over a
nine-month period, and a total amount of Rs1800 is distributed to each beneficiary during
the three-month lean period.

However, some States have extended schemes such as the Savings-cum-Relief Programme
to fisherwomen also, based on demands from fisherwomen organizations. In Tamil Nadu,
for example, the Savings-cum-Relief scheme which benefited 1,19,343 fisherwomen in
2008-09, was operated without central assistance. Under this scheme, the beneficiary paid
Rs75 per month for eight months, and received a total of Rs1200 during the four-month
lean period. In 2009-10, the scheme has been revised—against a total payment of Rs600
over a nine-month period, the beneficiary will receive a higher amount of Rs1800 during
the three-month lean period. Beneficiaries should be between 18 and 60 years, should be
a member of a fisherwomen co-operative society, and should be engaged in allied activities
or full-time fishing.

There is a strong case for extending coverage of various Centrally Sponsored Schemes to
fisherwomen engaged in fishing and allied activities in all States, and for ensuring that
each scheme specifically covers both fishermen and fisherwomen.

At the State level, several State governments have instituted other specific schemes

for vendors, such as special buses operating in Kerala for women fish vendors. Tamil
Nadu distributes special ice boxes to women at a 50 per cent subsidy. In West Bengal, an
innovative scheme was formulated where women vend fish out of mobile vans.

Some States also provide credit schemes so that the women do not have to borrow money
from moneylenders at high interest rates. In most States, there are ongoing efforts to
improve market conditions, and to strengthen and develop marketing infrastructure. Some
of the State schemes relevant to those involved in fish marketing, particularly women, are
highlighted in the Appendix II. It can be seen that some States, such as Tamil Nadu and
Kerala, have comparatively more schemes to support fisherwomen in post-harvest fisheries.

In addition, research institutes have also undertaken research relevant to the post-
harvest sector. The Central Institute of Fisheries Technology (CIFT), Kochi, for example,
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inaugurated a fish marketing development centre at Pudimadaka, Andhra Pradesh, as
recently as June 2009*. Pudimadaka, a traditional marine fish landing centre, is a major
hub for marketing of fish catches brought by the traditional fishermen. The new centre has
facilities for hygienic fish marketing and basic amenities like drinking water, washing areas,
and places to rest. It was built by an NGO, District Fishermen Youth Welfare Association,
with funds provided by Oxfam India and with technical assistance from CIFT. CIFT has also
designed a low-cost fresh-fish vending and display table, which costs around Rs5,600 and
has space for cutting and displaying fish, and storing leftover fish. This was done under the
National Agricultural Technology Project initiated to reduce the drudgery in fish processing
and to create awareness on hygiene and sanitation in fish handling.

Since the late 1990s, the Overseas Development Administration’s Post-harvest Fisheries
Project (ODA-PHFP) worked with small-scale artisanal fishing communities in reducing
post-harvest losses of fish; developing low-cost improvements in handling, processing
and marketing fish; and providing technical support, advice and training to government
organizations, NGOs, fisherfolk associations and women'’s groups®. Funded by the

United Kingdom’s Department for International Development (DFID), the Bay of Bengal
Programme (BOBP) Post-harvest Fisheries Project implemented a programme to support
itinerant women fish vendors in south India by providing improved containers for women
to carry their fish in'.

A comprehensive analysis of the effectiveness of schemes and interventions to support the
post-harvest sectors is needed, with a view to strengthening the support being extended to
women in post-harvest fisheries.

II. THE NATIONAL POLICY ON URBAN STREET VENDORS

The National Policy on Urban Street Vendors' was first issued by the Ministry of Housing
and Urban Poverty Alleviation, Government of India (Gol), in 2004. The policy was
drafted based on the recommendations of a

National Task Force that was created in August Box 1: Definition of a street
2001 to address the issues of urban street vendors vendor

who constitute an estimated one crore (ten mn) of B\ e vendier 8 i e i s
the country’s population, and also to acknowledge | goods or services for sale to the public
the contribution they make to the urban economy. | in astreet without having a permanent
The revised National Policy was released in 2009, | butlt-up structure.”

along with the Model Street Vendors (Protection
of Livelihood and Regulation of Street Vending)
Bill, 2009, to facilitate the enactment of appropriate legislation at the State-level.

The National Policy on Urban Street Vendors underlines the marked change in the official
perception of, and attitude towards, street vending/hawking—from ‘prohibition’ to
‘regulation’.

The overarching objective of the National Policy is “to provide for, and promote, a
supportive environment for the vast mass of urban street vendors to carry out their
vocation, while, at the same time, ensuring that their vending activities do not lead to
overcrowding and unsanitary conditions in public spaces and streets”.
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The National Policy on Urban Street
Vendors, if well implemented, clearly
has relevance for fish vendors. Fish
vendors form the vital link between the

Box 2: Basic Categories of Street
Vendors

a) Stationary: Those who vend on a
regular basis at a specific location—for

producers who catch fish and the market, example, those occupying space on
ensuring the availability of the produce to pavements or other public places and/
consumers. Traditionally, they procure the or private areas, either open or covered,

with the implicit or explicit consent of the

fish from fishermen at landing sites and sell o
authorities

them directly for cash. Women fish vendors

face innumerable challenges and the b) Peripatetic: Those who vend on

foot and sell their goods and services,

National Policy is of particular relevance to including those who carry baskets on

all these women who ply their trade within their heads or slung over their shoulders,

a city. and those who sell their goods on
pushcarts

How is the olicv relevant to c¢) Mobile: Those who move from place
P y to place, vending their goods or services

women fish vendors in urban on bicycles or mobile units on wheels,

areas? whether motorized or not. They also
include vendors selling their wares in

Specific objectives of the National Policy X i
moving buses, local trains, and so on.

directly address some of the recurring
problems (identified in the previous
section) that fish vendors face.

Fish vendors may belong to all three categories.

Legal Status: To give street vendors a legal status by formulating an appropriate law and
thereby providing for legitimate vending/hawking zones in city/town master or development
plans, including zonal, local and layout plans, and ensuring their enforcement

Spatial planning norms and demarcation of specific areas for vending are important for
fish vendors to enable them to carry out their trade with no threat of eviction. The National
Policy specifies the need to fully take on board ‘natural markets’, which could be existing
fish markets, vending zones near landing sites, or areas close to fishing communities.

One of the key elements of the National Policy that will serve to legitimize vending in
designated urban areas is the provision to register the number and type of vendors in

that area. Registration will provide vendors with an identity card that contains a vendor
code number, vendor details (name, address and photograph), the names of any one
nominee from the family and/or a family helper, details on nature of category (stationary,
peripatetic or mobile), and nature of business and vending location if the vendor is
stationary. Several studies indicate that fish vending is largely carried out by older women,
widows and women heads of households®. The registration could provide them legal
recognition and enable them to qualify for associated schemes such as healthcare, old-age
pension, maternity care, livelihood improvement and vocational training, and credit.

Civic Facilities: To provide civic facilities for appropriate use of identified spaces as vending/
hawking zones, vendors’ markets or vending areas, in accordance with city/town master plans,
including zonal, local and layout plans

Lack of proper civic facilities is a big problem faced by fish vendors, with implications
for their own health and the quality of the products they sell. It is essential to ensure

Women Fish Vendors in India: An Information Booklet 17



DRAFT

18

Box 3: National Policy on Urban Street

Vendors

Salient Features

Demarcation of vending zones

Representation of vendor associations in town
vending committees (TVCs) at the town/city
level

Registration of vendors after photo census and
survey
0 provision of identity cards
0 revenue collection for registration,
monthly maintenance, and fines, and
other charges

Provision of civic facilities
0 waste disposal

0 toilets

0 electricity

0 drinking water

0 protective covers for wares
0 storage facilities

Schemes for vendors

0 preventive and curative healthcare
education and skills training
credit and insurance
social security (old-age pension)
space allocation
vendors’ organizations
0 child vendors’ rehabilitation

O OO0 O0Oo

Self-regulatory norms for vendors (hygiene,
revenue payment and space sharing)

availability of basic amenities such as
electricity, shelters, clean running water
and toilets near markets and vending
spaces, as well as proper facilities for
waste disposal. The issue of storage
facilities is also critical, as fish have a
short shelf life. Proper storage facilities
could ensure better returns to fish
vendors, and a better quality product for
the consumer. Appropriately designed
vending carts, fish storage containers
and ice boxes for headload vendors

are some necessary requirements for
itinerant vendors.

Participatory Processes: To set up
participatory processes that involve,
firstly, the local authority, the planning
authority and the police; secondly,
associations of street vendors; thirdly,
resident welfare associations; and fourthly,
other civil society organizations such as
NGOs, representatives of professional
groups (such as lawyers, doctors, town
planners, architects, etc.), representatives
of trade and commerce, representatives of
scheduled banks, and eminent citizens

Town vending committees (TVCs) are
proposed to be established for the
purpose of managing street vendors and

ensuring the implementation of the various schemes and measures of the National Policy
through a participatory process. The National Policy espouses a participatory approach,
with 40 per cent representation from street vendor associations. This is an important
provision, of relevance to fish vendor associations, co-operatives, etc., to ensure that their
concerns are taken on board.

Organization of Vendors: To promote, where necessary, organizations of street vendors,
for example, unions/co-operatives/associations and other forms of organizations to facilitate
their collective empowerment

The policy proposes that at least one-third of the representatives of categories of street
vendors, resident welfare associations and other civil society organizations should be
women, to provide a gender focus in the TVCs. Like other women vendors, fisherwomen too
tend to be excluded from decision-making processes and governance at family, community
and State levels”. Given the significant role of women in vending fish on urban streets,
their proposed higher representation in TVCs is essential. The National Policy mandates
that one-third of the categories of street vendors, resident welfare associations, and civil
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society organizations in the TVCs be represented by women. This offers an opportunity to
bring to the forefront certain gender-specific issues.

Promotional Measures: To promote access of street vendors to such services as credit, skills
development, housing, social security and capacity building

The National Policy’s guidelines on credit and insurance are of particular importance for
women fish vendors, who tend to lack access to credit of the kind and amount needed

by them to ply their trade. The TVCs could play a role in ensuring that street vendors are
linked with formal credit structures, by disseminating information on the various credit
sources available. The policy specifically states that the Credit Guarantee Fund Scheme for
Small Industries (CGFSI) may be extended to street vendors. Access to housing and social
security, and to opportunities for skills development, are also crucial.

As mentioned, States and Union Territories are expected to play a proactive role in
enacting legislation on street vending, and to frame rules and schemes, taking note of the
National Policy and the Model Bill. States are expected to, among other things: develop

a comprehensive, digitalized photo census/survey/GIS mapping of street vendors’ in
cities/towns, building up a comprehensive database and information system; constitute
Town Vending Committee (TVC), providing 40 per cent representation to street vendors’
organizations, with at least one-third being women; provide basic civic facilities in vending
places; and take steps to restructure Town Planning/ Municipal/ Urban Development
laws and regulations, and to amend City Master/Zonal/Local Area Plans to address the
requirements of space for street vending as an important urban activity. Systematic efforts
are essential for the proper implementation of the Policy across all States, in consultation
with representative organizations of street vendors.

III. UNORGANISED WORKERS’ SOCIAL SECURITY ACT, 2008

Fish vendors are generally self-employed, forming part of the unorganized sector. They
face several kinds of problems in the exercise of their profession, including some that are
sector-specific. These include the risk of fish spoilage, lack of appropriate storage facilities,
poor market facilities, harassment, poor access to credit, insecure access to fish supplies,
seasonality of income, occupational health problems, and lack of basic services and
facilities related to health and proper housing.

The recently enacted Unorganised Workers’ Social Security Act, 2008, to provide for

the social security and welfare of the unorganized workers and also for other matters
connected and incidental with it was, therefore, a cause for much hope. The Act defines

the ‘unorganized sector’ as “...an enterprise owned by individuals or self-employed workers
and engaged in the production or sale of goods or providing service of any kind whatsoever, and
where the enterprise employs workers, the number of such workers is less than ten...”

The Act provides for:

¢ Framing of schemes relating to life and disability cover; health and maternity
benefits; old-age protection; and any other benefit as may be determined by the Central
government. State governments are authorized to formulate and notify suitable
welfare schemes for unorganized workers, including schemes related to provident
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fund; employment injury benefits; housing; educational schemes for children; skills
upgradation of workers; funeral assistance; and old-age homes.

e Setting up of a National Social Security Board for unorganized workers to
provide recommendations to the Central government on suitable schemes for different
sections of unorganized workers; advise the Central government on matters arising
out of the administration of the Act; monitor social-welfare schemes for unorganized
workers administered by the Central government; review the progress of registration
and issue of identity cards to unorganized workers; review record keeping by States;
review the expenditure of funds under various schemes; and undertake other functions
as assigned. It is also proposed that State Social Security Boards take up similar
functions as the National Social Security Board, at the State level.

e Setting up of Workers’ Facilitation Centres by States, if considered necessary to
disseminate information on available social-security schemes for unorganized workers;
facilitate filling, processing and forwarding of application forms for registration of
unorganized workers; assist unorganized workers to obtain registration from the
District administration; and facilitate the enrollment of registered unorganized workers
in social-security schemes.

e Registration of all workers in the unorganized sector, provided they are over 14 years
of age. Workers are asked to apply in a prescribed form to the District administration.
Every registered worker will then be issued an identity card by the District
administration, which shall be a portable ‘smart card’ carrying a unique identification
number.

Schedule I annexed to the Act lists out ten existing welfare schemes providing for social
security for unorganized workers, such as the Indira Gandhi National Old-age Pension
Scheme, National Family Benefit Scheme, Janani Suraksha Yojana, Handloom Weavers’
Comprehensive Welfare Scheme, Handicraft Artisans’ Comprehensive Welfare Scheme,
Pension to Master Craft Persons, National Scheme for Welfare of Fishermen and Training
and Extension, Janshree BimaYojana, Aam Admi BimaYojana, and Rashtriya Swasthya
Bima Yojana.

The Act specifies that the Central government may, by notification, amend the schemes
contained in Schedule I. In a fisheries context, the National Scheme for Welfare of
Fishermen and Training and Extension includes three main components, namely,
Development of Model Fishermen’s Villages, Group Accident Insurance for Active
Fishermen, Savings-cum-relief scheme, and Training and Extension.

However, several concerns about the Act have been put forward by organizations of
workers in the unorganized sector, as outlined below:

e The title ‘Unorganised Workers Social Security Act’ is a misnomer. The Act is more
about social-welfare schemes of the government and how these can be better designed
and implemented, rather than about conferring comprehensive social-security benefits
to unorganized sector workers, estimated to constitute about 93 per cent of the
workforce in India. The Act, moreover, does not define ‘social security’.
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e The welfare schemes detailed in Schedule I of the Act apply mainly to the population
below-the-poverty-line (BPL). If the beneficiaries under the Act are also limited to the
BPL category, most unorganized sector workers will be ineligible to enjoy the rights
conferred by the Act. Not only would this take away from the universal appeal of the
Act, it could also create a divide between workers belonging to different categories.

e The Act does not clearly mention the eligibility criteria for beneficiaries of its
provisions, the funding arrangements to implement it, and the scale of benefits to be
received by eligible persons and their families, among other things. It is, in effect, left

to the State and the Centre to deal with these issues from time to time, as they deem fit.

e For social-security schemes to be effective, they need to be tailored to the specificities
of each occupation, and should cover employment regulation, working conditions,

working hours, fixation of wages, etc., which vary between, and among, various sectors
that come under the ‘unorganized’ category. It is unlikely that monolithic National and

State Social Security Boards will be able to deal with these specificities.

e The functions of the National and State Social Security Boards are only advisory and
recommendatory in nature, making them, in effect, weak bodies.

e The proposal to set up workers’ facilitation centres is problematic. Trade unions find
no mention in the Act, even though the functions envisaged for workers’ facilitation
centres could be better undertaken by trade unions in different sectors or similar
organizations, well versed with workers’ issues on the ground.

e Finally, there is no mention of the date for commencement of the Act as well as of the

funds that would be provided (in terms of percentage of the Central and State revenue

budgets or of their GDPs) for the implementation of the social-security and welfare
schemes.

All these concerns are applicable to workers in the fisheries sector, including fish vendors.
They need to be seriously addressed if fish vendors are indeed to comprehensively benefit
from the Act.

There are also concerns vis-a-vis women fishworkers regarding the schemes in Schedule

I that, in effect, are the main component of the Act. The National Scheme for Welfare of
Fishermen and Training and Extension, for example, applies to “active fishermen”. This
could exclude those involved in fisheries-related allied activities, including women fish
vendors, though this segment is estimated to constitute about half of those working in the
marine fisheries sector, according to CMFRI data.

So what is the course of action needed now? Even as it is up to social movements to take
up the challenge to seek a comprehensive legislation for unorganized workers, supporting
a process of registering all workers in the fisheries sector, including fish vendors, could be
a useful step towards their better recognition and possible entitlement for social-security
benefits that may be provided in the coming period.
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CONCLUSION

Women fish vendors play critical roles in a country like India, catering to the food-
security needs of a diverse range of consumers. Fish vending provides employment and
livelihood to lakhs of people, primarily women. Steps need to be taken in an integrated
manner, drawing on available policy and legislative frameworks, and on the steps already
being taken by State and Central governments and their institutions, to support this
important segment of the population. Existing gaps in policy and implementation must be
systematically addressed.
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Central Institute of Fisheries Technology (CIFT):
Initiatives beneficial to fish vendors and small retailers

The Central Institute of Fisheries Technology (CIFT) was set up in 1957 under the Department
of Agriculture of the then Ministry of Food and Agriculture. The administrative control of
the institute was brought under the Indian Council of Agricultural Research from 1 October
1967. The mandate of the institute is to evolve innovative and cost-effective technologies
for fish harvest in the marine and inland sectors, to develop and standardize various
aspects of post-harvest technologies, to develop technologies for extraction of biomedical,
pharmaceutical and industrial products from aquatic organisms, to act as a repository of
information on harvest and post-harvest technologies with a systematic database, to conduct
transfer of technology through training, education and extension programmes, provide
consultancy services, and popularize the innovations for the overall development of the
fishery industry.

Some of the initiatives of CIFT, in technology development and transfer, which can benefit
fish vendors are listed below:

1. Technologies and practices for hygienic handling and preservation of
fish

CIFT has developed technologies for hygienic handling and preservation of fish. This
includes proper icing, handling practices, packaging, etc. These technologies have
been transferred to stakeholders through awareness and training programmes .

» Ice fish ratio of 1:1 is recommended for preservation of fresh fish

» Palm impression technique for creating awareness on hygienic handling.
» Cleaning schedule for vending surfaces

» Cloritest paper for testing chlorine level in water and ice

» Containers for packing fish:

% Polypropylene containers insulated with polyurethane foam
(PUF).

% Fibre-reinforced plastic (FRP) boxes with PUF insulation. This has
been distributed in different States of the northeast hill (NEH)
region.

% Insulated bag (tuna bag) was developed for onboard storage, which
can be adapted by vendors also.

2. Fish vending table
» Hygienic fish cutting table suitable for hygienic vending of fish, with provision
for chopping board, splash guard, washing, waste collecting and drainage
facilities
3. Driers
» Various driers using unconventional energy sources for drying of fish

» Proper drying practices for different types of fish
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4. Waste management

» Cost-effective and cheap technology for preparation of ensilage form fish-
processing wastes, using formic acid

5. Fish kiosk

A fish kiosk for sale of value-added fish products was set up at Azheekal, Vypeen,
a fishing village in Cochin. The kiosk is operated by the Kumarandayogam
Mahilasamajam, a women’s organization, members of which were trained at CIFT in
the hygienic handling of fish and preparation of value-added products, including fish
pickles, fish curry, fish cutlets and dried fish products as part of their self-help group
activity. The kiosk can be used by groups of fisherwomen for sale of value-added as
well as fresh fish.

6. Design for retail market

A ‘fish marketing development centre’ at Pudimadaka, Andhra Pradesh, was
inaugurated on 2 June 2009. Pudimadaka is a traditional marine fish landing centre
about 60 km south of Visakhapatnam. It is a major hub for marketing of fish catches
brought by the traditional fishermen. Unlike the traditional fish markets, in this
new fish marketing development centre, facilities for hygienic fish marketing, and
basic amenities like drinking water, washing area, rest rooms, etc. are provided.
The centre was built by an NGO, District Fishermen Youth Welfare Association, with
funds provided by Oxfam-India Itd., with the technical assistance and advice of the
CIFT centre at Visakhapatnam. It has 22 fish vending platforms with granite slabs,
convenient for easy cleaning and hygienic maintenance.

7. Consultancy for upgradation of existing markets

Technical consultancy was given to the Corporation of Cochin for upgrading existing
fish markets.

Capacity building
Awareness and training programmes are conducted for fishermen and fisherwomen

on hygienic handling of fish, preparation of value-added products, etc. regularly at
the institute as well as in the field.

Training programmes offered by CIFT, which are useful for fish vendors, are briefly
listed below. Specific training programmes to suit their felt needs are also undertaken
from time to time.

1. Production of value-added fish products
Hygienic handling of fish
Hazard Analysis and Critical Control Points (HACCP) concepts

Seafood quality assurance

o s WD

Battered and breaded products

Source: Email communication from Director, CIFT, dated 4 November 2009.

26 Women Fish Vendors in India: An Information Booklet



DRAFT

91012 09°6€ SH

91013 19'SST SY

*219 ‘sjrun 3urssad01d ‘S197INO [1e1al ‘S93eI01S
p10o> pue sjue[d 321 Jo dn umias ‘sapdIYaA
110dsuen ‘syndur 3urysy jo oseyaind 11oddns of,

SOMIIOB] SINIINIISBIJUL
dopaaap 01 soaneiado
-0d A13ysyy 110ddns of,

sanI[IoR)
2INIoNIISeIJUl
Jo uonearn

60-800¢ Surmp
juads

junowry

60-800¢ 3urinp
poed0]Ie

junowry

uondrsag

QWIdYDS 33 JO IANIBIqO

QWIdYDS

(DADN) NOILLVIOJdUO0D INAINdOTIATA FALLVIAd0-0D TVNOILLVN

27

Women Fish Vendors in India: An Information Booklet



DRAFT

“pIuo) JaHvd

aInionnseljur 23elols pue
uonea1ssaid ysy 3urdojara(q

saane1ado-o0) mnoqe]

JO UONBISP [BUONEN 31
y3noIyl uswiom pue Inoqgej
pae{sun jo juswdoreasp
S[I[S pue Sururer) 10J SQWAYDS
[eads pue ‘suonelapaj
[BUOIIBU 0] DDUBISISSBY

‘sao11d

a[qeuoseas e ysy aseyoind 01 9[qe aIe
SISWINSUOD JBY] puk ‘s2011d aAnBISUNWI
198 s1oonpouid ysy Jeyl 2Insus Of,

syuowdmba par(e pue sjrun
Ionduwod ‘sareds Jurydrom
‘SI9[002-ISIA ‘s1ouIqed Ae[dsip
USY ‘S9X0Q-921 YIIM SI[IAD1q
/S9[2Ad-1010W ‘S9X0Q 991
[IIM SMBUSYDLI OINE ‘SYoNn.I}
-TUTW ‘SI[OIYA PaIBID3LaI
/pare[nsut ‘sdoys-enbe
‘s)son] SUIpudA [TBID1 SB [ONS
aInionnseyyur 3unoyiew
3urdofaaa( :aanionaselyuy
3s9AIRY 150( JOo Juswdo[2a9(

syye[ sy)
60-800¢
Surnmp
juads
junowry

(suer s¥)
60-800¢
Surnp
pajedo[je
junowry

dwdYSs 33 jJo uondrLsaqg

QUWIAYDS I JO IANIqO

QWIRAYDS

VIANI 40 INFNNYIAOD ‘TINLTINDIIDV 40 XILSINIIA

‘(4dHVA) SATIAHSIA ANV DONIAYIVA ‘AMANVISNH TVININV 40 ININLIVAAd

Women Fish Vendors in India: An Information Booklet

28



DRAFT

‘s1o11enbpeay

1B UOISIAID SILISUSY JO SONIANDR
‘S9IpNIs UOIBN[RAD ‘S3UNIW
‘sreuruds ‘e1sodwAg ‘sdoysyiom jo
uonezrue3iQ‘S[eLIa]eu UOISUIXD
pue 3ururen ‘syooqpuer jo
uonedIqnd ‘9I3Uad SSoUIIeME pue
3ururer) sIauLIej ysy ysIiqeiss of,
Juawrdo[aAa(J $92IN0SY URWINYH
NI stusuoduwIod Sey aUWIAYDS Y[,

‘Juauodwod UOISUIIXY 23 SUIUIRI],

9Y3 JO SuIall 943 [[B J10J SOLIOILLI9], UOIU[)

Im red Je parean oq M QHIdODHSIA
*1Ud)) 91 AQ 9U10q 9q [[IM InmIpusdxa
911U 9] SSLIOILLI], UOIU() 10

"STUSUWILLISAOL) 9IS 9 PUe BIPU]

JO JUSWILLISAOY) 311 U22M13( SISeq 0Z:08
U0 pareys q [[ImM swwrerdoxd a3 uo
21mIpuadxa S ], "USULISYSI] JO SIRJ[IM
JO 2waydS TeuOnEN palosuods A[enua)
91 Jo Jusuodwod e se pajuswa(dur

3q [[IM UOISUaIXY 3 3ururel], 3y,

uoisuaixy R Jurureiy, (e

*(sIseq Gg:G/ UO0) sajels uIalseyq
-J3I0N pue(BIPUJ JO JUSWUISA03 Aq
9UIO0( 3( [[BYS 2IMIPUadXa 21N UD)
SSLIOILLISY, uoru) 10§ 1dadxa A[[enba

‘Juauodurod

Jor[21 wind 3urAes Y3noayl poriad ues|
3urImp a0ueISISSE pUe ‘Ialem JunjuLIp
J10J S[[2M-2qn] Jo uone[[eisur pue aded
SURIOM UOUWIWIOD “UOIIBIIII 10 [[eY
Arunuuod ‘9snoy Jo uondNIISuod

SUe| SUYe| SIUSUIULIDAOL) 91BIS PUR 911U J10J SI9USI 01 9JURISISSE [RIDURUILJ USULISYSTY
/1°00SZ sy 00°00SZ sY 91 £q pa1eys 9q P[nom 31s0d 3y, op1a0i1d 01 S93BSIAUD SWSYDS SIY, | JO SIRJ[SMA JO SUISYDS [BUOLIBN
syer sy) | (SYel sY)

60-800¢ 60-800¢

Surmp Surmp

juads | pajeoore
junowry junowry swaYyds 33 Jo uondrLsaq SUIdYDS 31} JO IANIRIqO uIdYdS

“pauo)d JaHvVd

29

Women Fish Vendors in India: An Information Booklet



DRAFT

"-/000°SZ ‘1'SYq P299Xa J0U P[Noys
[TeY 43 Jo 1502 [e301 Y[, "siul *bs 00z
SUIpa9Xa 10U BAIER UB UO PIIONIISU0D
2q [[IM [[eY Y3 pue [[BY AITUNnuIuwod
© JO UOTDNIISUOD 0] dDUBISISSE

3995 03 9[qI31[2 2q [[IM SISNoY G/,
1SB9] 1B YIIM 93B[[IA USULIdYSY V
:Spays YIom/[[ey Ayrunuruio)

-9[qissturrad 2q

pInom -/000°‘s€E sy oidn [[omaqni & jo
UOTIB[[BISUI JO 1S0D ) S9IBIS UISEd
110U JO 3sed 93 Ul pue’-/000°‘0E sy
Pa20Xa J0U P[NOYs [[omaqn] e jo
UOTIB[[BISUI JO 150D 3y} pue a3e[[ia

© [ons 10j papiaoid aq Aeul [[omaqny
QU0 ‘sasnoy (g UeY) SSI] INg I0W

10 s9sNoY QT AJUO JO SISISUOD

93e[[IA B I\ :193em SuDjULIQ

"A[oAn0adsal - /00005 SY

pue ‘sju1 ‘bg g¢ 03 pajrur] aq pynom
9SnoY B JO UOIIDNIISUOD JO IS0

pue eaie Yiurd oy, :3ursnoy

UIAYDS
91 Japun SasNoY JO JUSULO[[. 10J
PI9PISU0D 3 OS[e ABWI 9INIDNIIS BYIINY
10 pue[ 3UTUMO USULIdYSI] (111 pue
‘U9UWLISYSY SSI[pUe[ 01 pue aul] A119A0d
MO[9(q USULIdYSY 0] UDALZ 9q p[noys
90Ua19Ja1( (II JUSWILLISAO0Y) d1e]S 3 AqQ
POUIUSPI UBULISYSY SATIOR UB 9q P[NOYS
Arenygauaq 9y, (I- :owWAYDS 93 Iopun
S9SNOY JO JUSUIO[[. J0J SILIRIDJaUIq
3U1129[9S I[IYM MIIA UI BLISILID SUIMO[[O]
91 doay p[noys sa1e1s oy, ‘sonrusuwe
95913 Jo Juswdo[2A9p 10§ pue[ apraoid
[Teys S.1.N/S91e1S 9A1Dadsar oy, * (S1om
pue uoneaIdal 10§ sde[duowuod

I91eM SUDULIP ‘S9SNOY 9YI[) SonIUSWe
JIAID JISeq IIM papIaoid aq pynom
10109S 9ULIBW PUB PURTUI Ul USULISYSY
9IqI31[° 93 Quauodwod SIy3l Jopup

S93B[[IA USULISYSIH
[9POIA Jo 1uswdo[aaad (q

sypre sy) | (Syel sH)
60-800¢ 60-800¢
Surmp Surnmp
juads | pojedo[IE
junowry junowry awdYds 33 jo uondrsag IWIdYDS 31} JO 2ANIRIqO awIdYdS
“pIuo) 4aHVd

Women Fish Vendors in India: An Information Booklet

30



DRAFT

"Ad4dODHSIA YSnoiy}

WIAYDS 313 01 3qLIdSqNs 03 1do

UIIYM ‘S,LN/S9TeIS JO 3SBD U BIPU]

Jo uone1odio) 9dURINSU] [RISUID)

Jo Axerpisqns Aue y3noIy) auwayds
a1 aerado pinom pue A>usgde
3unnoaxa a1 aq [[IM qdIdODHSII
"$10109S PUR[UI PUR SULIBW [[10q Ul
UDULISYSI JOA0D P[NOM SWAYDS ],
"USULISYSY 911 WIOIJ P1II[[0d 9q

[[IM UOINQLIIUOD ON “JUSUIULISAOD
[e1Iua)) 33 Aq SuI0q 9q [[IM wniuaxd
%001 ‘SILIOILLIST, UOIU[) JO 3Sed 3]
U] “JUSWUISA0D eI 94 AQ %05
Sururewa a3 pue anud) 3yl AQ pre
-Ul-SJueI3 Se PIZIPISqNS 9q [[IM UdTYM
JO 905 — peay Jad -/0g sy Po9Xa 10U
pinom s[qeded wnruraid fenuue oy,

‘s, 1N /sa3e1s Sunedonied

U3 [[e Jo 30adsa1 ur (@QHAdODHSIA) PYT
$2ANBI2d00D) S,USULISYSI] JO UOTIRIIPIY
[euoneN Aq 1o uayel aq pinom Adrjod
B pue syjuow T jo porrad e 10J oq
[[IM ISA0D SdURINSUL 3 ], *AI[IGBSIP
jusuewrtad Tented 10 - /00005 SY pue
A1iqesip 1e101 Jusuewriad 10 yieap
1surede -/000‘00 TSy 10J painsul aq
PINOM SJUSWUIDA0D) () /91818 9l
[IIM PaI191SI331 10 PIYIIUSPI /PIsuadI]
/[0319Yysy yusuoduiod SIyl Iopun)

UDWLIDYSI dATIDY 10J
QouRINSUJ JUIPLIY dnoin (O

sye| sY)
60-800C
Surnp
jyuads
junowry

(suyel sH)
60-800¢
Surnp
pajedo[je
junowry

IWIdYDS 33 Jo uondrsaq

IWIAYIS 33 JO A13IqO

QWIAYDS

“pIuo) JaHVd

31

Women Fish Vendors in India: An Information Booklet



DRAFT

JULWITEISUT p,E oY [IIM PAINqLISIp
9q OS[e [[IM USULIaYSY 913 Jo s3uiaes
33 UO PaN.Idde 1S2I2IUI 3 ], *91B1S
uI21seq-IIoN © Aq -/00E Sy pue
aNURD A1 4] -/006°SY T SIseq
GZ:G/ U0 S91eIS 93 PUB 211U

Y Aq pareys aq [[IM -/00CT'SY JO
UONNQLIIUOD [BIUSWIULIDAOL) 3}
‘591815 UI91SeH-1I0N JO 9sed UJ "A[uo
aNua) 3} 49 3U10q 3q [[IM -/00ZT'SY
JO UOMNQLIIUOD 93 ‘SALIOILLIT, UOTUN)
JO 9sed U] "yoea -/009°SY

Jo sjuaufelsur A[yiuow [enbs ¢

Ul USULISYSY Y3 03 paInqLisIp aq
[T'M -/0081 'Sy JO uonnqriuod [ejo3
93 sny [, "SIseq 0S5:0S UO $a31€1S Y
pue 213Uy 31 AQ 9peW 3q [[IM
-/00CT'SY JO UOHNQLIIUOD “syIuow

6 JO poriad B 19A0 Pa1d9[[0d 29

PINOM U2IYM dUIdYDS UNSIXa 93
I9pUN USULIYSY SULIBUI JO 9SBD 3}
ur se -/009°sy 29 01 aNUNUOD [[IM
UONNQLIIUOD USULISYSY 3], "SYIuoW
6 10J W9 WO S3UIABS JUD99S
Qnym poriad ueq 3urysy 3urinp
SYIUOW € 10J AJULIOJIUN USULISYSY

01 UaAI3 9q 03 ST JOI[oY "USULISYSH
puUe[UI pUE SULIBW [10q J0J A[ULIOJIUN
pajuswe[dwl ST 9UIAYDS SIYL,

“Juauodwod SIY3 I9pun AIRDYauaq

9q 01 AJ1renb jou [[Im A[1wey yons ‘A11anoe
Zunerouad awodul JoYlo Aue Ul sad[npul
10 JuswAo[dwa 1endai sey Ajruej
USULISYSY e JO Joquiall Aue J "o3e Jo
S1B9A 09 MO[aq SI pue 1jeld Surpue] yoeaq
/1e0q 3UIysy pPaZIueBYdaW UMO JOU S90P
‘Quip £119A0d MO[9q S9AI] AIDID0S SIBJ[IM
/uonerapay /L1910 aaneradoo) jo
Ioquiau ST ‘eas ul JUIysy awn [[nJ ul
padedus Afeuorssajoid st oym uosiad

© SUBSW UBUWLIDYSY SULIRW S[qI3I[d

ue quauodwod siy3 jo asodind 104
:UQULIDYSY puUeB[Ul

pue suLIewW 10j uoneIudWa[dWI Jo PO

Joroyg-wmo-s3uraes (p

syye| sy) | (syMel sY)
60-800¢ 60-800¢
Surmp Surmp
juads | poajedojre
junowry junowry awaYyds 3} jJo uondLsaq QWIdYDS 3Y3 Jo 3ANI3(qO awIdYdS
“puo)d JaHVA

Women Fish Vendors in India: An Information Booklet

32



APPENDIX I1
State Schemes






DRAFT

"9UIdYDS 93 Jopun
pesy 198pnq Y3 Ul 9peu ST UOIIBIO[[E OU ‘DI0JI], "SIWYDS IIPID WLIl-110ys Jo uoneredaid 10 SIOPUIA 33 03 2oUBISISSE 9pIaoid 0] OS[e puE ‘S9aueo] pue Jueq
33 U29MI19q 21e11033U 03 21k ‘Te3uaq S9N JO JUSWIUISAO0L ‘SALISYSL] Jo Jusunreda( ay3 Jo saniiqisuodsal oy, -owurei3o1d 1IpaId WIl-1I0YS Y3 I9PUN SIUISYDS
a[qedueq 1uad 12d QQT 218 pue QUVIVN Aq paaoidde are sIOpULA S USUWIOM I0J SSUIRYDS [[V :600Z 42G0I20 S PaIDP DIDY]0Y ‘Sa1.10ys1] o Juawrivdaq wo.f 330N

"€/, — BIBY[0Y] 192135 B[0100[0D) V09 ‘("S'IN 8 "d'IN) SOLISYSL] JO 103011 "I Y3 JO 201JO ‘TeSuag 1S9 JO JUSUIUIDA0D ‘600Z-0T-SO PoIBP 089 "ON "OUIRA :22.I10S

"TNSIIS pue

umo], ep[eN ‘[uedey ‘ueqen e
S19[INO [BS YSY [[B191 [RIUSUIRILIO
‘sanioey a1enbape yam ‘dn 19s of,

"S9M1AID0S
aAneI2d0-0d UdWOM ZET
y3noyl ysy [eIUSWEUIO JO
9[es 10 s19pINo Inoj dn 13s o,

SI9[IN0
9[es Ysy [eIusweuI)

.mpﬂwﬁw.ﬁ&w.ﬁﬁu

[[eWS pue SIOPUSA YSY [[euls 10J
SUBO[ ULI9I-110YS ap1aoad [[im
(@IVAVN) 1uswdofeas( [emny
pue 21mNOLIZY 10J Yued [UOLIBN

*SIOPUDA Sy 10
SueO[ ULI1R)-110ys ap1aoid of,

sinaualdonua

[[ews o1 pue
SIOPURA [[RWS 03
90UBISISSE UBO] Yueg

"SQWAYDS DADN Pue (Vadd)
Anoymy juswdoraasg
s1ouLIeq ysij Jopun
SOMIANDR paje[al -A19ysy
UISPOW UI USTWOMISYSY
1oj 3urureny apraoid of,

USWOMISYSY
10j 3ururelry,

‘uone12311jo1 10§ SANI[IOR]
UIIM ‘SIOPUDA [SIj USUIOM
10 suea a[iqout ap1aoid of,

"SUONIPUOD JTUSIZAY
ur ysy jo 3unayIew [re3al
93 ur ouessisse ap1aoid o,

SIOpURA US
USWIOM 0] DDUBISISSY

*239 ‘901

pue ‘syuswdmba umind ysy
‘s39¥0nq ‘sedueeq ury3rom
‘s9X0( paIe[NSUl YIIM S3[A21q
paudisop A[rerads apraoid of,

3urpuaa ysy
9[IqOW J0J SWAYDS

60-800¢ 60-800¢ 60-800¢
Supmp Supmp Supmp uondrsaq IWIAYIS 33 JO SA1IIqO WAYDS
soLIeIdJOURq junowe pajedojje U U
Jo _quInN aamyipuadxy junowry

|[ebuag 1S9\

35

Women Fish Vendors in India: An Information Booklet



DRAFT

‘“pauo) :vssLIQ

SUMET € Sd

SI1S0D JIUN WNWIXBW 3], ‘SUOLIRZIUBIIO
1o sarueduwod a1earid 03 Juelid 0467 pue
{SOLISYSY Ul SUD}IOM SO URY] I9Y10
USWOM JO SHHS ‘saA1e1ado-0d ‘SOOHN 01
JueIS3 040G ‘SOLISYSY 10J SUDYIOM USUWIOM
JO SOHS pue ‘1S/DS pue usuLaysy Aq
paumo suoneziue3io ‘soAneIado-0d
‘SODN 03 JURI3 094G/ JUIWUISA0S LIS
931 JO sp1eoq 3unayIew ‘SUoneIdPay
‘suone1odiod ‘s3un{elIspun JUSWIISA0S
011ueI3 04H00T opraoid 031 ST wie Y[,

*219 ‘Usy 3uruesd pue JumInd
J10J S9MI[IOB] pUE ‘QUIYDBW
3ury3rom e ‘I9[002-ISIA SUO
‘urqed Aerdsip /23e101s sy suo
[yim 3uope ‘sysony ap1aoid of,

9INIONIISBIJUL
uneyIew ysy [re1al
Jo juswdorarag

*9101D T SY 9q p[noys
150D JIUN WNWIXBW 3], ‘SUONRZIUBIIO
1o sarueduwod a1earid 03 Juelid 0,67 pue

{SOLISYSY Ul SUD}IOM SO URY] I9Y10
USWOM JO SHHS ‘saAne1ado-oD) ‘SOON

01 JueI3 040G ‘SOLISYSY 10J SUDIOM
USWOM JO SOHS ‘1S/DS pUe USULISYSY
Aq paumo suoneziue3io ‘saAneIado-0d
‘SODN 01 IUBI3 04G/ SIUIUIUISA0S 18IS
931 Jo spaeoq 3unayIiew ‘SUONeISPJ
‘suone1odiod ‘S3un{elIapun JUSWIIISA0S
01 1ueId 0,001 9praoid 01 st wire Sy,

019
‘sdnoid 1S/DS pue usuLIaysy
Aq paumo suoneziue3io
‘soruedwod a1earid ‘SOHS
UQWIoM ‘saAnIe1ado-0d

‘SOON “TUSWUIA0S 18IS

931 JO spaeoq 3unayiew
‘suonerapay ‘suonerodiod
‘S3UnR{B1IDPUN JUSWUISA0S 0]
adURISISSE [eloURUY Sp1aoid o,

9INIONIISBIJUL
93e101S pue
uoneArasaid
‘3urssadoid ysy
Jo juswdorarag

60-800¢ (syprer sy) | (syyef sy
Surmp 60-800¢C 60-800¢C
S9L1 Surmp Surmp
-eIaud(q junowe | paIjedo[e
Jo _quinp | damypuadxy junouwry uondrsag QWIdYIS 33 JO 3ANAIqO awIdYdS
essLIO

Women Fish Vendors in India: An Information Booklet

36



DRAFT

WOod TeW3@)PULIBWJPP “YINOS SULIBJA SSLIDYSIY JO 1039311 Aindad 9y3 Wwogj 6007 19quIadd g U0 UOHBITUNWUIOD [IeWD Aq pUE ‘BSSLIQ YJBNINY) ‘SOLIdYSI
JO 91B1010311(T Y3 JO 22YJO Y} WO ‘(SULIBIA) SILIDYSL] Jo 1010211 Aindoq ‘Ysed "d'r £q ‘60/8T dIN-AIX-AIN/96+6 "ON ‘600T SUN[ TT PIIBP 191197 90105

"91012 Z SY JO
150D JTUN WNWIXeW [IIM ‘a1 31q pue
SOI19W /SIIPOQ [BJ0]/ SpIBOq UunoyIew
9je1S/suonerodiod [edounur ur
S19IeW YS [IUSD JO UOHDNIISUOD 33
10j 9dueIsISSe ApIsqns 040G ap1aoid of,

"SanI[IOe) SunoyIew
USy J1us13AY ap1aoid oF,

San
319 pue soqzow Ul
S}oMIeW YSY [e1IUD
Jo juswdorarag

"S9II2A Jo aseydind a3

10j suoneziuedio 1o sarueduwod ayearid o1
9DUBISISSE 04 G7 PUR SILIDYSY UI SURIOM
90U UB([] J9I0 USWOM JO SHHS pue
‘soA1IRI9d0-02 ‘SOOHN 03 9IUBISISSE 040G
‘SOLISYSY 10 SUDYIOM USWIOM JO SOHS
pue ‘1S/DS pue uauLIaysy Aq paumo
suoneziue3io ‘saaneIado-0d ‘SOHN

0] DOURISISSE 04 G/, ‘JUIUWIUIDA0S 18IS

931 Jo spaeoq 3unayiew ‘SuUoneIdPay
‘suone1odiod ‘S3UR{eIISPUN JUSWUIDAOS
0] 9DURISISSE 0400 JO ApIsqns ap1aoid of,

"(YPre1 €0°0 $Y9) $9%0q 01
1M S9[2431q ‘(e[ 09°0 $Y)
S9X0(q 921 YIIM SI[2ADI010W
‘(SUPTe[ T SH) S9X0q 921 yIIm
smeysyorIome ‘(syye[ 8 sy)
Aoeded suuol-g Jo syonn
-Turw paje[nsut ‘(Sye| OT SH)
Aoeded suuol-g Jo syonn
-Turw pajeradriyal ‘Airoeded
oUU0}-9 JO (SUe] ZT SH)
SYoN.I paje[nsut ‘(Sye[ ST sY)
SYoN.I) paeIadLyal

9YI[ a1nionaserjur Jrodsuern
Usy 21us13Ay do[aaap of,

9INIdNIISRIJUL
110dsuen ysy
10J 9OURISISSY

60-800¢
Surmp
LR
-eIoJauad(q
Jo _quinN

(syrel sH)
60-800¢
Surmp
junoure
aamypuadxy

(syrpe] sY)
60-800¢
Surmp
pajedofre
junouwry

uondrsaq

IWIAYIS 33 JO IA13IqO

QWIAYDS

‘pauo) :vssLIQ

37

Women Fish Vendors in India: An Information Booklet



DRAFT

peqeIspAH ‘Ysopeld BIYpUY JO JUSWUISAOL) ‘SILISYSL] JO JISUOISSIUIWOY) 33 JO DYJO
‘S9112YS1] JO 1039911 '[PPY ‘OrY [ed0D WeY ‘N Wol ‘600T 1940100 6 PIBP ‘6002/19/0T6L “ON 91T 22.1n0S

“un| 09 J10J SIS[edYM
-OM] pUB ‘Uny{ QG I0J Uni
03 SI9[2YM-2211) o)
MO[[® [[IM ‘SINOY dAY 10]
padieyd ‘saL1aneq ‘a1els
a3 ut paseyoind usaq

"QUIDYIS AAMY 93 Jopun syueq Wolj
UBO[ Se 10 UOINQLIIU0D AIeDYauaq
Se 3Uruod Junowe 3urureual ay3
M APISqNS 94 0§ e SIAIYRA

‘3urpusa

(S 10J S9X0q Paje[nsul
UIIM SI[IIYA JS[39UyM
-OM] PUR I9[33UM-9I1[]
parerado-A1911eq

dARY SID[29YM-I91I 8T IS[99UM-93I11[] PUR I9[99YM-OM] JO | ‘A[pUSLIJ -JUSUWIUOIIAUD sjun
pUE SI9[99YM-0M] GT1 99'8L 0€T aseyoind a3 10§ Ap1sqns ap1aoid of, opraoad of, | 3urpuaa ysy o[IqOIN
STE[ G SY YIm
sipApyoupd wp.3 ur pue syye[ 0TSy
PO1ONIISUOD J0 1502 J1un yum sanifedmorunua "UONIPUOD JIUSI3AY sjoyIeW
syoyIew 1y31y ovL 081 Ul SJ9)IBW YSY JONIISU0D O, ur ysy Ajddns of, | ysy Jo UOnONIISuU0)
‘3unjews opd1d pue ‘uoniearasaid QWRYDS (AAMY)
ysy ‘3urkip ysy ‘3urssadoid ysy euelox SeyIA
poppe-an[ea Ysy [eIUSWERLIO JO IYSLD] eALIISBY
*(s1oqudW 000‘CT 3uI[[os ‘s19911S puE s1oyIewW Je[n3al *1S2191Ul JO 9y 1opun (SHHS
M ‘S9119100s aAneIado ur sumeld pue ysy ysa1j pue meI | sa1el Y31y YIIM S92IN0s USWOMIDYSY)
-0d USWOMISYSY Jo 3urpusA 1o A11ed 01 IaquIawl JIP3I1d [eULIOJUTI PIOAR sdnoin enip
€87 21 219U, 1ad 000‘G Y e punj 3uIA[0AdI JO | 03 sdNoI3 BN BASIRIA eASIRIA 01 pUny
USWOMIdYSY 008 IR ¥z WLIOJ 9) UI JIP3I-0I01W 9p1aoid of, 01 1Ipa1d Juelid O], 3urajoady
(syprer sy) | (syel sy)
60-800¢ 60-800¢ 60-800¢
Surmp Surmp Surnp
SALIRIDYOUIq juads | pojedojre swRYdS
Jo JdquinN junoury yjunowry uondrsag 93 Jo 2AnS(q0 suwRYdS

ysope.id erypuy

Women Fish Vendors in India: An Information Booklet

38



DRAFT

“p3uo) :npoN U],

*(sypuowr

991U JI0J SPIBMUO 600 WOIJ
008‘TSY 01 padueyUS U93q
Sey junowe Sy, ‘syjuour
INojJ 10J 00T S JO 2oueIsIsse

*SYIUOW Ues[ 93 3uLInp
9DUBISISSE [RIDURUY
[IIM SI01D3S PI[[e Pue
3urysy ur pagedus

(eurayds

21e]1S) SuIayds
JoI[aI-WNd-s3UIABS
S UWOMIdYSY

USWOMIDYSY EHE6T°T | S9I0Id ZEHT | S9I0I TEHT A[quuows e opraoid o], | uswomisysy jxoddns of, npeN [tweq,
(009sY :a1eyS 21818
pue :009sY :2I1eys [enua)
{0095y :21eYS A1RDYOUSY
‘uonngrIuod AIenyauaq 9yl
gunueyu INOYUM ‘syjuowW QwaYds paiosuods
99111 10} ‘SPIBMUO 600 WOLJ A[enuan e
008‘TSY 01 paduRyU U93q ‘UsuLIAYSy
Sey Junowe sIy[,) ‘Syjuow | ‘SYIuowW Ues[ oyl 3urinp QuLIRW 10J
S9I0ID INOJ 10J 00T T SY JO 9OUBISISSE | DOUBISISSE [BIDUBUY YIIM | DWIYIS JOI[I-UWIND
USULISYSY SULIBW 980 v/ ‘T 68°02 S9I0ID 68°0C ATqauows e opraoid of, usuLIaysy 1xoddns of, -s3urAes [euoneN
QWAYDS
(XsDS) euelox
"U0O0S SIY SunayIew Ysy Yaum 'syonpoidAq | 1e3ZOIEMS UIRID
papraoid oq [[Im oym ‘suosiad AI9ysy pappe-anjea nuedefeuwrems
000°G a1k saLIeYaUdq jo uoneredaid pue y3noays
pauren jo aquinu [e30l 3y ], ‘Teuuay) 3dodxa ‘S1oLISIP syonpouad surreur jo USWOMISYSY
ZT Ul Y[0JI9YSLj [BISROD gurpuey orusar3Ay ur pue usuLIySYy
S/9 AW S/ 0L Pa3109)je-Tweuns] 10§ 3ururely, 3ururen apraoid of, 01 3ururen 2931,
(syppe] sY)
60-800¢C | (syel sy)
Supmp | 60-800¢
junowre Surmp
60-800¢ 3uLmp 2an) | pIajedoje wIdYdS
SALIBIOYIUI(Q JO JdqunN | -Ipuadxy junowry uondrLsag 9Y3 Jo 3And3IqO WIdYDS

npen [ruef.

39

Women Fish Vendors in India: An Information Booklet



DRAFT

(1oysy
[enpIAIpUI 943 4q
auI10q SI 1e2A 19d
0%y Jo wnruaxd

9YL,) "ouWDs

"JUSWI[qeSIP reuondo sioysy —
s™ysy Aq Jjusuewrad 10§ 000°0SSYH (1) s19ysy puejur
wnrwaid se pue ‘eas je 3uIssIul/yiesap *93eI19A0D ddURINSUL pue suLIeW 10]
800z 3uump |  pred syye[ IOJ B[ ISY  JO 9dUBISISSE JO [TRAR O] USULISYSY | SUWYDS 9dUBINSUL
PS[[0IUS SSLIBRIDYLUS] TH6 bt 86°L1Sd -- [eueuy apraoid of, [ENPIAIPUI MO[[B O], | JUSPIOdR [RUOSIS]
*(eMud) 91 pue I1e1s
91 Aq A[renbs pareys
st Arepyauaq 1ad 154
Jo winrwaad a3 Yarym
Ul QWIS patosuods
A[[enus)D) Juswa[qesip
Jjusueurad pue yiesp
I9A0D 0] J01D3S SULIBW
"JUSW[qeSIP 91 WOJJ USWOMISYSY
PISINGSIP U93(q SARY SUE| Jusueurrad 10§ 000°SZSY PUE USULISYSY SATIOR SI9YSY 10J
Z8°09SY PUE ‘payausq ARy pue yaeap 10J 000‘0SsY Jo [[& 01 93BISA0D | SWAYDS DUBINSUL
sIdquLaW /ZT ‘80-£00T SurLng Qoue)sIsse [epueuy apraoid of, doueInsur apraoid of, Jusaprdde dnoin
(sypref sy)
60-8002 | (sy¥el sy)
Surmp 60-800%C
junowre Surnp
60-800¢ 3urLmmp 2an) | pIajedo[e WIdYdS
SALIBIOYIUI(Q JO JaqunN | -Ipuddxy junowry uondrsag 93 Jo 3And3IqO WIAYDS

“p3uo) :npoN [IuD],

Women Fish Vendors in India: An Information Booklet

40



DRAFT

‘SIap[oY pIed
Uuonel I0J ‘Ted3K A19A9 pasingsip
st ATrwrey 1ad QQSSY Jo Junowe
JOI[a1 Y "IB2A AI9AS npeN [TWe],
ur sAep G, 10J pasoduir ueq
3urysy a1 01 sanp pajddyje
(s1ye1d SUIYSy pazIueydow

JO SISINOQe] PUB MAID

"SAep G}, 10J 189K A19A9
pasoduwir ueq 3urysy
91 £q pa199jJe SIdLISIP

poriad ueq 3urysy
a1 3unmp AJrurej

‘junowre gurpnyour) ssIIuwe] USULISYSY [e1Se0d 91 ul saI[Iwe] | 3urysy suriewr 1ad
JOI[91 9 USALS 9I9M SII[TUIR] $910ID $910ID SULIBW SUP{E] OM] INOJR JO USULISYSY SULIBW | ()05 SY JO JUNOwe
USULISYSY SULIBW $66°CH T YA 87'/sd S3ULISJINS 3] AIRIAJ[E O, 01 Jo1[219p1aoid 0F, | JII[21 JO UOTIDURS
(1oysy
[enpIAIpUI 941 4q
au10q St 1eaA 1od
£8sY jo wnrwoaid
QY J,) ouayds
“(ua1pyo om1 pue | [euondo SIaYsy—
JUSWUIDA03 "JusWd[qesIp 9JIM /J[9S JO 3UNISISUOD) (1D Aqiurey pue
oyl Aq Jusueurrad 10§ 000‘0SSYH Arurej stq pue Jaswiy SISUSY pueul
wniwoaid se pue ‘eas je 3uIssIuL/yiesap 10J 93BIDA0D 9dURINSUL pue suLIeW 10J
800z 3uump | pred syye[ IOJ B[ T SY JO SdUeISISSE JO [TRAR O] USULISYSY | SUWIYDS 9dURINSUL
PS[[0IUS SILIBIDYLUS] 9/Z‘C 86°'Tsd -- [eueuy apraoid of, [ENPIAIPUI MO[[B O], | JUSPIddE [RUOSIS]
(syer sy)
60-8002 | (suy¥el sy)
Surmp 60-800%C
jyunoure Surmp
60-800¢ 3urLmmp 2In) | pIajedofe WIdYIS
SALIBIOYIU(Q JO JdqunN | -Ipuadxy junowry uondrsag 93 Jo 2A1RIqO WIdYDS

“p3uo) :npoN D],

41

Women Fish Vendors in India: An Information Booklet



DRAFT

(AuowadeurW
pUE UOIIBI01SA
S9IpPOq J191eM pue
uoneZIuIopow
2ImInotIde
Junoyrew pa1ediLi)
XIS L6°ET ¥e ysy 10J s)sony [re191dn 19s of, SYSOTY Jo uonon.nsuoy ‘NVIVMINVI
*SI[B[ Z9SY Jo 2amirpuadxo
[e301 B YIIM ‘SUIPUSA [SY 10§
A391008 2A1IRI2d0-00 NN
93 10J SI[OISA PUR SIOPUDA
ysy 0Z 10J $9X0q 991 YIIm
spadow {s319[IN0 [1B11 WIopoW *(A19y2e[oA
om] dn 19s 01 2dUBISISSE pue weuepueN
[BIOURUY $SI9Z31J YIIM SYSOI| ‘Sunoyrew ‘TeApy) reuusy) pue
INOJ ‘SYIN.II-TUTW pIJe[NSur USIJ pURIUI I0J SONI[IOB] 9101eqUIIOY) ‘T[OAKIN 2JNIONIISeIJUL
INoJ papIaoid JUSWUISA0S 19Z331 YIIM SIS[INO [1eI1al Je SunayIew ysy 1saAIey-1s0d Jo
93 ‘80-400¢C 3urng pue syona-rurw apraoad of, puerur 310ddns of, juswdoraaaq
"SUOIIIPUOD
JIWIOU0II01D0S 112
2A01dwI 0] MIIA B UM
"90UBISISSE ‘USWD[PPIW JO S9UIIN[D
JIWIOU0II0ID0S I9YI0 pue 91 WOIJ SI9YSY 991 01
9OUBISISSE [RUOLIBINPD pUEB ‘s10109S paI[[e Ul £00T
‘syuaproe AQ paldajje 10 ‘eas Je padedus asoy3 ATurewt ul pieoq IeJ[9M
gurssiur 3ur03 10 ‘3Urysy a[Iym ‘SI9YSY [[e 01 SoInseawl USULISYSI] NPEN
-- Sa1010 GsY | Suldp siaysy o1 uonesusdwon JoI[a1 pualxs of, | [rure], jo dn unias
(syrpe] sY)
60-800¢C | (syel sy)
Supmp | 60-800¢
junowre Surmp
60-800¢ 3uLimp 2anm) | pIajedoje WIdYdS
SALIBIOYIUI(Q JO JaqunN | -Ipuadxy junowry uondrsag 93 Jo 3And3IqO WIAYDS

“piuo) :npoN jnuvj,

Women Fish Vendors in India: An Information Booklet

AN
<



DRAFT

‘(STequawr §65)
UONIBIOP USWLIDYSI
aaneI1ado-on) xady 211§ AU

*(sIaquiaul gg8<) J0109S sULIRI
91 UI SUOTIRISPDJ IDLIISTP UIASS

‘(s1oquIaW G4T)
PUB[UI SUOTIRISPIJ IDLIISIP INOJ

‘sIaquIall 1G9 ““sou g9 —
(SDMHI) $21319100S 2AnBId0-0D)
USWOMIDYSI] puefuy

"SIoqUIaUI
9LLTY‘T “sou 8¢ — (SOMAIN)
S9119100S aA1RIad0-0D)
USWOMISYST] SULIBJA

"SI9qUIDW 9T Y/
“sou GOE — (SDdI) S9MIAI0S
9AnIRI9d0-0D) USUWLISYSI] pueu]

"SI9qUIBW £00°TZ‘E
“sou 0SS — (SDAIN) SIMILI0S
2A1IRI2d0-0D) USWLISYSI] SULIBIA]

*SAMR100S aATIRIRdO
-0D UQULIdYSY 93 AQ UNI
sdoys 2o11d 11ej G 110ddns of,

*$10109S
pUEB[UI pUB SULIBW 9}
Ul S91I2100S 2A1IRId0-00
USUWLIdYSY JO SI9qUIdW
01 110ddns juax? 0O,

saaneiado
-0D SILIDYSI

60-800¢ 3urinp
SILIBIDIUI( JO JqUINN

(syrpe] sY)
60-800¢
Surmp
junowe
am
-ipuadxy

(syrpe] SY)
60-800¢
Surmp
pajedo[e
junowry

uondrsag

uIdYdS
9Y3 Jo 3And3IqO

QWIAYIS

“p3uo) :npoN U],

43

Women Fish Vendors in India: An Information Booklet



DRAFT

Teuuay) ‘SaLIaYSI] JO 91BI01D2IIJ Y3 I8 00T IToqUIad9( € UO S[BIdLJO J9Y10 YIIM PUR ‘SI0]D9S PUB[U] PUB SULIBIA
JO S1012911(] JUIO[ 93 YIIM PUR ‘SILISYSL] JO 91810312311 33 IB 600 2UN[ 9T UO ‘NPeN [[WE], JO JUSWUIIAOL) ‘SILIDYSIY JO JOUOISSTWWOD) YIIM SUNIN 1224105

‘3unoyIew [1e3121 10J S[[e1s
S UISPOU 9AL] PaySI[qeISd
sey (DAANL) uonerodio)
Juowdo[aA( SILIYSI]
NpeN [TWe], 91 ‘UONIPU0d

‘S[eIs ysg oyl

punoJIe pue ur SUOLIPUOD
JIUSIZAY 19139q YUMm
(davN) swweidoid
Jjuowdopaasg
[eIMNoLI8Y [BUOLIBN
93 Jopun SanId

Jofews ur S[Te3s Ysy

S[[e1s Ysy aurIeul

S[[e1s 9AI] 0€ 0¢€ o1uaI3Ay ur ysy opraoad of, ourrew dn 39s 0J, jo dn 3umias
(syqer sy)
60-800¢C | (suyelsy)
Surmp | 60-800%
junowre Surmp
60-800¢ 3uLmp 2In) | pIjedo[e WIAYDS
soLIeIdJOUR( JO Joquiny | -Ipuadxy junowry uondrsaq 33 jo 2ARMR[qO awdYdSs

“p3uo) :npoN U],

Women Fish Vendors in India: An Information Booklet

44



DRAFT

“pauo) :A443yd1puod

*$913100s 2A1RId0-00 Y3noIyy
SIUIRIUOD WNUIWNR JO Juswaindoid

05 00 5070 10J ‘USWOM 10J AJSAISN[IXd QQTSY JO "ATUO SI0pUDA USY
WNWIXeUW e 01 323[qns Ap1sqns 9,05 uawom 31oddns of, (A1)
'SONIAI0S aABI12d0-0D
UsULIdYSY 03 sowwerdoxd
"S9X0(q 921 paje[nsul YIrm JUSWIdSINQUWII pue
spadouu jo aseyaind ay3 10J 000‘STSY saIpIsqns y3noays
JO wnWIIXew e 03 393[qns ‘ApIsqns 94,05 110ddns apraoad of, (111)
'SO1IAI0S 9A1BI12d0-0D
USULIdYSY 03 sowwerdoid
XIS $0'8 $0°'8 ‘A1oeded sauuo0l G-¢ YIIM SILLIO] JUSWASINqUWIDI pUe
-TuTut jo aseydind a3 10J SYNe[ 05 €SY saIpIsqns y3noays
JO WwNWIXeWw e 03 193[qns ‘ApIsqns 94,05 110ddns apraoad of, (11)
sanIoej 11odsuen
Yomb pue sanioej
'SONIAI0S 9A1BI12d0-0D [eInionnseiyur
‘syueq 9yl y3noiyl pajuswa[duwil | uswaysy o1 sowweidoid | ‘syrun 901a19s ‘syueld
‘A&1oeded auuo) auo 03 dn I911IBD SPOO3 JUSWIASINQUWII pue 921 1] SONI[IOe]
-one jo aseyaind a3 10J 000‘S/SY JO saIpIsqns y3noays paseq-210ys Jo
WNWIXeUW e 01 123[qns Aprsqns 9,05 110ddns apraoad of, (1) Jjuowdopaasg
(swpre] s¥) | (swppe su)
60-800T Surnp 60-800¢ 60-800¢ S ——
SALIRIDLIUI(q Surmp Surnp uondLsaq " QuIRdYDS
93 Jo 3ANRIqO
Jo J_quInN juads paiedo[[e
yunoury junoury
Ax13ayorpuod

45

Women Fish Vendors in India: An Information Booklet



DRAFT

‘SYIUOW IN0J 10J 00ESY
Jo @oueIsISSe A[yiuour e apraoid of,

*SyjuowW UB[ INOJ
3unnp 11oddns [erueuy
1M USWOMIDYSY pue
uawiaysy 11oddns of,

UQULIDYSY
pue USWOMISYSY 10J
QUIDYDS JOI[2I-WND
-3uraes [euoneN

"s)[Sony Soes
USy [1e191 dTuaI3AY uropow dn unias

10§ 3500 31UN JO 90§ 10 000 ‘0SS
Jo Apisqns apraoad of,

"S9IpISqNs Y3noyl
$o1aI0s aAneIado-0d
uawIaysy 11oddns of,

$O1I9100S 2AneIRdO
--0D USULIdYSY
Uy3noiy) 2oueISISSY

“2In3ruIng jo aseydind a3
sp1emol 000 SsY Jo Apisqns apiaoid o,

saIpIsqns y3noIyy
$91A100S 2ANBIad0-00
uawIaysy 1xoddns of,

SO1I9100S 2AnRIRdO
-0 UDULIDYSY
Uy3noiy) 2oueISISSY

"sa1pIsqns y3noay S91I9100S 2AneIadO
omJ, 080 08°0 ‘sdoys ao11d 11B}] SO1I9100S 2A1IBId0-00 -0 USULIdYSY
11818 01 Ap1Sqns 000 ‘0tsYy @p1aoad of, uawIaysy 1xoddns of, 3noay3 0ueIsIssy
S9U21Bd sy Jo Jo 110dsuei) 10§ SI[IYIA
3uriy uo sadIeyd 040G SpIEMO] "9dueISISSe S91I9100S 2AneIadO
S91I9100S 2ANBI2d0-00 USULISYSY [eUBUY Y3noIyl -0 UQULISYSY
[3n01Y3 92UBISISSE [BIDURUY PUIIXD O], siopuaa ysy1ioddnsof, |  y3noIyl adueIsIssy
‘Jtun 1od
SUY[e[ £SY JO WNWIXeW B 03 32[qns
‘59119100S 9A11B19d0-0D USULIDYSY
Iapun I0 10399S a3eArid oy3 url s93eI01S ‘sanauaidanyus ayearrd
proa-wna-jue[d 921 JO JUSWIYSI[qeISD | PUB S91LID0S 9ANBISd0-0D
913 10J 3502 JIUN Y3 UI APISqNs 9,0 | uauwraysy 11oddns of, (A)
(sWprer sH) | (Sypre] su)
60-800% 3urnp | 60-800% 60-800C SIS USS
SILIBIOIUdq Surnp Surnmp uondrsag " WIAYDS
313 Jo 2A13(qO
Jo J_quinN juads pajedo[re
junowry junowry

“piIuo) :Li1ayd1puod

Women Fish Vendors in India: An Information Booklet

46



DRAFT

600T Jaquaidas 67 patep ‘10d/01-6002/31d-A3/(T)T-T "ON ‘Jod
‘A1I9DIPUO( ‘SaSTWIRI] USPIBD) [BdIURIOg ‘DIBJ[IA USULISYSL] pPUB SALISYSI JO Juswilreda A1ISYDIpuO  JO JUSWUIDAOL) :20.1108

"JB9Y SS9IXd

woJiy ade[rods ysy 1uaaaid 0 se[[21quin
orudid pue ‘s19A00 sueylaInAjod
Juasedsuen YIIM ‘S3[qe] S9Tes Ysy
3]qep[0J YIIM SIOPUDA Usy ap1aoid o,

*'SUOTIIPUOD
I9YIBOM SULIDIXD

WO W] I21[3YS 01
pue 3urpusa ysy 10§
SONI[IOe] UM SIOPUIA
I9u10d Joans 31oddns of,

110ddns
IOPUSA I9UIOD 19911S

"SJeOdUIRI PUR ‘SB[[2IqUWIN ‘SISUTRIUO0D
‘SI9LLIRD YSY JIUSI3AY pasopd ‘sjpddpyo
‘S9A0[3 ‘s191IMd ‘sAe1l SUMIND YSY

"SUIPUDA 199138 10J

21qyAjod ‘sofes ysy J1usI3AY 10J suoide | SIMI[IOBJ AIBSSIDIU YIIM Sy
[3IIM SLIES JO $19S 0M] 9p1aoid of, siopuaa ysy 11oddns of, JOPUDA 193118 USI]
£391008
Jo19y ssansi( £q
8Y1‘S 19°Sv€ 19°St€ "23® JO s1BIA (G 2A0qE USULIYST) pue
"USWOMISYSY PUB USULISYSY 918 OYM USWOMISYSY USWOMISYSY 10J
pade a3 01 uorsuad a3e-p[o ap1aoid of, | pue usuriaysy 11oddns of, 9OUBMO[[B UOISUS]
"9211 9915 JO 33 00T PUB 0S/SY
JO 2oueISISSE Used Im sporiad ydnoip
SI[TUIR) G/8°61 26°T0S 26°C0S 3urmp 10309s pueyur 9y3 pue ‘porrad "S10109S pourad ueq 3urysy
ueq 3urysy uoosuouw a3 JULIMp 103195 PUB[UI PUB SULIBW 91 | UOOSUOW 9Y3 3uLinp
Qurrew o3 Jo uswlRysy 11oddns of, | jo uouwraysy 31oddns of, |  90UBISISSE [RIDURUIL]
(syprersy) | (syqel sy)
60-800C 3uLmp |  60-800% 60-800C SIS USS
SALIBIOIUdq Surmp Surmp uondrsag " WIAYDS
33 Jo 2ANI(qO
Jo J_quinN juads pajeodo[re
junouwry junowry

“pIuo) :Aiiayd1puod

47

Women Fish Vendors in India: An Information Booklet



DRAFT

Ie3eN Iypuen QT "ON Y20[d 100[q pIE ‘Ueaeyq BIYSA [RIAIf I TeIe(ND) JO JUSWUISAOL) ‘SILIDYSI] JO JOUOISSIWIWIOY) Y31 JO 32UJ(O 9YI WOy
1030011 Linde( ‘[ored "d'N WOy 0£EZ/01-60/1-4/A/AD "ON 600 IMqUIBAON 9T PaIep 19197 :90.4108

*219 ‘SU100(q [1B1I ‘S93BI0IS
P02 ‘S9[o1yaA uonelrodsuen
Jo juswaindoid ay) 10§

saAne1ado-0d
SOLIdYSY 19

pa193png 10N aouessisse apraoid of, US33U213S O],
(Anony)
‘passadoad 3ureq ‘S}oyIeW euelox SeyIA
91k SONI[eUWLIO) 1910 USY JO JUSWIYSI[eISD | "S[9AS] InADYyound wp..3 e pue ysny eALnysey
‘paynuapl vyyvd.ip3vu / 93 ‘OOUBISISSE 0,00T | pYyyprdup3pu ‘Aedrunu oyl Iopun siayIew
Aredoprunw Arepyausg 0 006 yam uoddns of, Je syoyIew ysy doyaAap Of, Usy YsI[qeiss oJ,
‘3uIpuaA
999 15°9¢ 1£4 UST Ul POA[OAUT USULISYST)
[eUBSHIE 0] 9JURISISSY ‘Juawdmbs 191199 Jo
A1ddns a3 y3noays unsyrew Sunoyrew ysy
110°SZ A4S % AR A% 's9x0q paje[nsur jo A[ddng ysy o1ua13Ay 11oddns of, | oruar3dAy 1xoddns of,
(syrel s¥) (suel s¥)
60-800¢ 60-800¢ 60-800¢
Surnmp Surmp Surnp
SALIRIDYIUdq juads pajedoqe
Jo zdquinN junoury yjunowry uondrIdsa( | SWBYDS Y] JO IANIRIqO uRYdS
jeaelno

Women Fish Vendors in India: An Information Booklet

48



DRAFT

6002 1990120 9 Pa1ep ‘§0-£00T/SSS/9D/Ad "ON PUB T00E0Y BoD ‘Ifeued ‘A11s[ 1eaN
‘3IeIA IR popued pueURAR( ‘SOLISYSI] JO 91BI0IIAII( ‘SILIYSI] JO 01D TRUDIDA DS WOIJ 600T dUn( /I Pa1ep 23eSSoul Xeq 224105

‘3urpuaa ysy
Ul PIAJOAUT USWOMIDYSY
PUEB USULISYSY J0J S9X0q

$ax0q paje[nsul

LEE 90°S ST paje[nsut apraoid of, opraoid of,
‘porrad ueq
uoosuouI 93 3uLINp SIOPUA Ysy "SIOPUDA [SY USUL/USWOM
000C 4l 7l 01 9oueISISSE [epueUy ap1aoid oF, | [[e 031 ddueIsIsse 9p1aoid o, | JOI[RI-WnNd-s3UIAeS
"SUB[ §SY JO JUNOWEe WNWIXeW & 0]
109([gns ‘s1oyIeW YSY JO UOIDNIISUOD
a3 sp1emol (95001) sIpApyound *1S0D UOMDNIISUOD
pue (9,5/) seniedniunu o3 9 SPIBMO] 9DUBISISSE S1oyIeW
1 0°S 091 9dueIsIsse [eoueuy apiaoid of, [eoueuy apraoid of, US[J 1ONIISUOD O],
(syel sH) (syel sy9)
60-800C 60-800¢ 60-800C
Surmp Surmp Surmp
SaLIRIDYIUdq Juads paied0][e
Jo J_quinN jyunowry junoury uondLIdSa( | SWRYDS 3} JO 3A1IRIqO QwIdYdS

rOOH

49

Women Fish Vendors in India: An Information Booklet



DRAFT

“pIU0) :DYDIDUIDY]

"000°€ESY JO JUnowe

*S91IR100S 9A1BId0-0D

SyoyIelwa

Ly rAR% ST ApIsqns WNWIXeW B YIIM Ue[ TSy 01 dN SUBO[ | USULIDYSY 0] 90URISISSE USI JO UOTIDNIISUOD
JO WLI0J 9] UI 9dUBISISSE [eDURUY 9p1aoid O, [eoueuy apraoid of, a3 10j ApIsqns
"SUONININISUL
[eIDUBULY WOJJ SUBO[ SE JUNOWIR 9dUB[eq 9]
ure1qo ued SWYDS SIYI JO SILIBIYIUI] 3],
"000°0€sY
JO JTW[ WNWIXeW e YIM ApIsqns 94,57 B YIIm
0SI‘T o¥'0¢ 0T'1E ‘smeysyoLr odwal I9[eayMm-¢ Jo sseyaind
91 10J suosiad 4-¢ Jo dnoid e 01 9dUBISISSE
[erueuy spraoid of, ‘peay 1ad 000‘ZsYy *SUONIPUOD JIUSIZAY
JO JTWI[ WNWIXew e 01 33[qns ‘ApIsqns pue ysa1j uI ysy TUTYRABASIBIA
%0S YIIM S9X0q Paie[NsSUl pue s9[04Ad1q | paisaarey 1iodsuern) pue pue Sunayrew
Jo aseypind oy3 10§ 2oueISISSe ap1aoid of, [19s y10319ysy d[oy oL, USIj 01 9DUBISISSY
. . ‘uneyrew saane1ado-oD
Jee vy £e’s ur usudysy 11oddns oF, | SSLISYSI 01 9dURISISSY
"SONIAIIDR
1193 10§ JIpaId
urpraoad £q ‘Sunoyiew
sdnoi3 oot 0l oL [e20] pue ‘3uLInd pue
‘dnoi8 1od 000‘0ZsY SUIAIp YSI Ul paA[OAUL
JOJIWII[ Wwnwixew e 03 123[qns ‘sdnoid USWOMISUSY SULIBW | due(Of BUBqUIB[BABMS
S ,USWOMISYSY 0] UDAL3 punyj 3UIA[0AdY pue pueyur 31xoddns of, B[IYRIA BASIRIA
(syrer sy) | (syyel sH)
60-800¢ 60-800¢ 60-800¢
Surmp sau1 Sunmp Surmp
-epyouaq juads | pojedojre QuWIRYDS
Jo r_qunN junoury junoury uondrsag 93 Jo aAnd3(qo auIdYdSs
ey RIRWwIR)]

Women Fish Vendors in India: An Information Booklet

50



DRAFT

"SUTBUD P[0D WISPOW YSI[qBISD
pUE {S9USJ [EIUSWEUIO JXIeW {s1onpoid
K19ysy pappe-an[ea do[oAdp ‘Usy Uazolj pue
P12 SuneyIew 10 SYSOD Ysy pajerdajul
pue susajued Ysy a1e1ado {Junadjreut ysy

ur djoy ap1aoad <sjued [10 pue [eswysy
USI[qe1sa {51B0q PIZIUBYIIW JO UOIINIISUOD
9ye1Iopun {syoNnI pajensul apraoid sjeoq
auras-asind 03 10 [9sa1p A[ddns {sani[oe)
3uissadoid pue 93e1031s p[od ‘921 ap1aoid of,

"SUMO] PUB S9N pueul
ur ysy surrew apraoxd
0] pue ‘Ie24 33
moy3noIyl sureyd p[od
y3noiyl ysy Uszoij pue
ysaqy 3unoyrew ur djay
apraoid 01 ‘Yoed ysy
10§ soo11d I1BJ 9INSUS O,

(oami) sewwreidoid
uonerodion
juowdopaasg
SOLIDYSL] BYeIRUIR)]

"(SYP{e] STTSY ‘uonedo[e

[e301) sjun uononpoid Ysy [eIUSWERLIO
9Al pue (SYe[ GZSY :UONBIO[[. [B101)
98e1031s U2ZOIJ ‘(SY{E] 0OTSY :UOTIBIO[[
[8101) S1o¥IRW YsY JTURISAY 07 ‘(SYB[
0SSY :UOTIBDO[[. [B101) SI[DIY2A paje[nsul
pue pa1e12311J21 UaAdS ‘(SUel 09T TSY

84°98¢ 00t :UOTIBDO[[. [B101) SUSIUED YIIM SIS[INO [1e3a1
ysy pa1e13a1ul 84 ‘(SUPe] 06ZSY :UOIBIO[[.
[e101)IeMIR)] pPUR [BXIRYY ‘[[oSueD e
syuerd 921 XIS ‘(SB[ OSTSY :UOIBIO][. [8103)
odren pue a1o[e3ueA Je siue[d 3uissadoid
-o1d om1 ‘(SR 00SSYH) Ieezed 9310H 1k ‘3uneyrew (AAMY) euelox
syuerd 3uissadoid ysy UIeopou YsIqelss o, Usy ua33uails o, SBY[IA IYSLI] eALIISBY
(suyer sy) | (syqel sy)
60-800¢ 60-800¢ 60-800¢
Surnp sanx Surmp Surmp
-eIoaulq juads | pajedojre WIdYDS
Jo x_quinN junowry junoury uondrLsag Y3 Jo 2An3[qO QuIdYDS

‘pauo) :DYDIPUIDY]

51

Women Fish Vendors in India: An Information Booklet



DRAFT

6002 1240390 G Pa1eP ‘01-600T/18/dAI ON ‘JoY ‘SI1IaysI] Jo Juauniedo( ‘eyeleuie)] Jo JUSUIULIDAOL) 901108

-3urssadoid

ysy ur djoy pue ‘sjou
ysy ireda1 {ysy 1oxIewr
‘saanie1ado-od A1ewrad
y3noay3 juswdoaaap
SOLISYSY JI0AIDSAI
pareidayur Juswadur
{SIoULIB} 0] SPIas YSy
Arenb poo3 jo Ajddns
pue uononpoid aInsud
{soma100s aaneIado
-02 SLIdYSY Y3noayl
S9TPOq Ia1eM pue[Ul
Jojuswdo[aasp

93 10J 20UBISISSE
[eoueuy apraoid of,

PIT
uonelopod Sallaysiq
®>UNHWQO|OU eyejeuirey]

60-800¢
Surnp sanx
-eIoaulq
Jo J_quinN

(syprer sH)
60-800¢
Surmp
juads
junowry

(sypre] sH)
60-800¢
Sunmp
pajedo[e
junowry

uondrLsag

QWIdYDS
33 Jo 2A1RIqO

QWIdYDS

‘pauo) :DYDIPUIDY]

Women Fish Vendors in India: An Information Booklet

52



DRAFT

“pIuo) :vI.d[

SINIOMUSY
PaI[[. JO Yyieap a3 10j
GS /9T 9DOURISISSE [RIDURUI]
SINIOMUYSY
‘“auowr 13d 0SZsYy PaI[[e 10J SWAYDS
€29°C raae]! Je s1gausq 93k pJo oapraoid of, uoisuad 93e-pjo gAMDI
(s1opuaA
USY 9pN[OUI SIIOMYSY
PaI[[e :910N) SISNIOMUSY
‘1894 19d QQZTSY 1B SIOpULA P3I[[e 01 9DUBISISSE
Usy [[e 01 1gauaq ap1aoid o, JOI[RI-WND-s3UIARS
uonellodsuen ysy
'suonoun( | ur padedus s1ouedd pue
9pISpeol [[eWS Je puk SUIPUSA | SISALIP PUB ‘SIOINGLISIP
9SNoY-03-2snoY ‘sjaIeul A110[-1UTW ‘S1I0INQLIISIP
apIsAem ‘syxjrewt 3iq ‘sodIeWl | JISLLIBD-OINE ‘SIOINALIISIP
[Te121 Ul (USWoOM 0ZZ 0T Pue peoj-padou ‘s1opuaa
usawl /g /) uonnqgruisip PBO[-3[242 ‘s1ayIoM
USY 9[eds-[[ews ur padedud peojpeay jo sdnoid
sIopuaA Usy £gS/91oddns o, | ‘siopuaa ysy 11oddns of,
(syel sY) (syyel sY)
'60-800¢ 60-800¢ 60-800¢
Surnp Surmp Surmp
soLIBIDJOURq jJuads pajedofje
Jo _quInN junowry junowry uondrsaq 9WIdYDS 3YI JO ANIIqO audYdSs
1 REY |

53

Women Fish Vendors in India: An Information Booklet



DRAFT

*9WO0DUI [RUOI}IPPE PUR
sonrunyzoddo qof Aypenb a3eand
d[oy ued yorym ‘sydrnsIp [eiseod
auru a1 Suore SuaydIR| poojeas

JO UTeyd B JO JUSWYSI[qBISd

"000°00SsY

SINI0MYSY
paI[[e 10j UYL

Women Fish Vendors in India: An Information Booklet

00T 66t oI’ 6t o3 sadesiaua Jo9foxd-qns ay 1, Je 9dueISISSe 9p1aoid O, | POOJeIs JO JUSWYSI[qeISH
189K A19A9
(00S°TsY) s1op[OY YUuel pIBpUEIS
Y10 pUe SI9p[oY qUel [9A] sIap[oy yuel pue
A1epuodas 12y31y 03 (000°ESH) "000°SSY JO DUBISISSE diyse[oyos 10j awayds
€T 850 0S°0 spreme sapiaoid pajefie|y wnuixeur apiaoid of, uonowoid uoneonpy
UONBUIWEXD 91BdYNIDD
duraea [00YDS
A1epU023S JO SIap[oYy
9 SE0 Juel 10J SpIeme yse)
‘uostad 19d 00S‘15Y SINI0MYST PaI[[e JO
G/E /8'Y e 2ouelsisse ap1aoid of, | ULIP[IYD [I3 Jo 93eLLIBIA
SINIOMYSY
POI[[e 03 ddUBISISSE
oL S0°0 "‘00SSY Jo douesisse apraoid of, uruuerd Ajruweg
‘yauowr 1ad SINIOMUS paI[[e
et 620 05/SY e dueIsisse apraoid of, 01 2DURISISSE AJIULIIRIA
"000°001sY 01 SISYIOMYSY paT[e 10§
g €T dn 19100 2oueInsur opraoid oF, | wayds sdurINSUI dNOID
(syppe] sy) (sype] sy)
*60-800C 60-800C 60-800¢
Surnp Surmp Surmp
SALIRIOAUI(q juads paieo0[Te
Jo JdquinN yunowry junoury uondrsag QWIAYDS 313 JO IANIIqO QuIdYDS

“pIuoy :pIp.aa)f

54



DRAFT

‘SIOpULA
ST toWOM 01 1Sa1a1ul INoyMm

"(4vS)
GMEO\SHwﬂmG 0l wucmum_mmm pOm
SOI191D0S /PaJeASIRIAl AqQ 1S9I91UL

SINIOMYST Pa1[[e

6/¥°ST S6°ELTT S6°€LT1 000‘Gsy 01 dn sueoyapraoid of, | Aue Inoyiim sueof apraoid of, 10J SUBO] 931J-1S9121U]
"B[RIS)Y] JO SIZE[[IA [BISROD
Pa399)je-Tweuns) a3 ur Sur[[omp
9rdoad 3uowe sanmunizoddo qol
ap1aoad A3y3 ‘19A0310]A *2o11d
9[qeUOSEAI B S9219] I JBY] OS
‘suoseas [[e ur Ajenb swaidns ‘uneyrew SI9}IOMUSY paI[[e
SIT L OTT ob 0T I9pun ysy aa1asa1d syson| ysig ysyj [Te391 10 syson{ dn 13s o, 10 sysony jo dn 3unias
w0y
WINI2I 0] SINMIOMYSY PoI[[e 10J ‘uoneyodsuen
pue s1oyIeW 0] SAIIUD JuIpue] | J10J S9[IYaA Jo aseydind a3 10§ SIIOMYS paI[[e
wolj ysy yYsay jo 1iodsuern | 9doueISISSE [eIOURUY 9p1Aa0id Of, | 01 SO[IYDA 10] 9OURISISSY
00Z°T LT91S Irevs oY) I0j USAIZ 9] [[IM SI[IIYA
"000°GSY Jo rw1] 9y 01 303(qns
‘Teaded 3unjiom pue ‘saxoq
paze[nsur jo aseyaind oy 10j punyg
9oueIsISSe [eloUeUY ap1aoid of, JOI[9Y S ISISIUTIA SWILI]
(syel sH) (syrel sH)
*60-800¢ 60-800¢ 60-800¢
Surnp Surp Surmp
seLIBIOgIURq juads pajedofre
Jo J_quinN junouwry junowry uondrsag SWIAYDS 31Y) JO A1IRIqO auIdYdS

“pIuo) :pipaadf

55

Women Fish Vendors in India: An Information Booklet



DRAFT

‘S}oNIRUI
0 S21IUAD SUTPUL] PAIIJ[IS WOIJ
$91N01 SnorIeA Suofe SI0puaA
USWIOM I0J S9TBJ [RUIWOU Je

SIOpULA

Women Fish Vendors in India: An Information Booklet

00°06 0t°99 0t°99 sasnq Inoj sa1e1ado pajessiey "SIOPUDA [SI USWIOM | USWOMISYSL I0J 9JIAISS
9ornsiq weandeyiueueanaiy], uy | 31oddns 01 swayds pajeAsien snq eylrueA, [erads
‘0s'cesd 1e
paseadap USUWLIDYSY JO IaquINU ()99°g9 10J
JO sddurwiou g PN WNIWII] “JUSWI[eSIP
10J SN[ 0S°CC Ieee 1ece usuewrad 10J 000°SLSY "pajessieiN
JWINIWRIJ pue yieap 10j 000°0S 1S Jo Aq s19)10MUSY 9A1IDE 0} QouRINSUL
aoueisisse [eueuy opraoid o], | 938eI12A00 ddURINSUL 9p1aoid o], Juspoe dnoin
*(DAAIAN) uonleiodio)) adUBUL]
pue Juowdo[oAd SONLIOUIA
00S [euoneN 9y} pue (DAID4IN)
yeeor 00S :DAANN uonerodio) juswdo[aaag
pue oouBUL] SISSB[D plemydeq
CTLET [EUOTIBN WIOIJ 9DUBISISSE
GT.‘ST 0Z'LETT :DAIDIN [eIoUBUY 93 YIIM 1S219IUl "SOHS
%9-% UM ‘DHS jo zoquidwr 1ad | 110ddns 01 swayds pajeAsieIn SIIOMUSY PII[[e 03
000°615Y 01 dn sueo[ ap1aoid of, 9DUBUYOIITW pUe SHHS
IVS £q 239 ‘syiun 3uLIm ‘syun
gunjew appo1d ‘sytun 3uidip SI9IOMUSY paI[[e
ysy o[eds-[lews dn1as of, | 10y sjiun 3uissadold ysy
9[BIS-[[BWS 10J 9DURISISSY
(syel sH) (syyel s¥)
'60-800¢C 60-800¢ 60-800¢
Surp Surmp Surmp
SALIRIDLIUI(q Juads paied0[[e
Jo JoquinN jyunowry junoury uondrLsag SWIBYDS 33 JO 3ANIRIqO auIRYDS

“pIuo) :pIp.aadf

56



DRAFT

‘Suneyrew ysy

J10J *219 ‘syaurqed Aedsip ‘saxoq
pae[nsur ‘sadIya4a 11odsueny
ysy jo aseyaind a3 10J

‘pajeAsieIN
y3noiyl Sunasyrew ysy jo
JUSWAO[oASP SINIINIISBIJUL

SIIOMUSY
paI[[e 10j SunayIew
ysy 10§ Juswdo[aAap

0ST S6 56 Qoue)sIsse [epueuy apraoid of, 10J 9WAYdS DADN 2In1dNIseIyul
"SJIun U Iew 10J
(SSD%SZ) SyYel £SY pue syiun uononpoid
109 10J sSU{e] G ¢Sy 01 dn 2dueIsIsse
WOIJ 9SBI[31 UueO[ IIM Ysy woij sonpoid
aseyd ,,g pappe-anfea jo uononpoid ay3
10J Sunremy 10J AJTUNWWOd USULISYSLY 913 "9dUeISISSe SI9IOMUSY
‘pazinn Jo yanoA£ a3 10§ sowwrerdoid ueo[ yum ‘suwrurerdord | paI[[e 10J awAYDS (ASOS)
/8'V/T JjuswAodws sAneUIdI[E Jjuowfojdws sAnjRUIN B euelox 1e3zorems
066 aseyd 3sI [ 110ddns 01 swayds pajeAsiely | 11oddns 01 swaydSs payessieI weln nuedefeurems
(Da41H9gN) uoneiodion
08 Juswdo[aA9( dueUl]
:0109) pue sasse[D premydeg
08'cov B[eI9) JO [euoneN pue (DAdAN)
0008 JUSUWIUIDAOD) uoneiodion) dULUIL
662 00°0ST pue juswdopaaa(
0ST:Da4D9N SONLIOUIA [BUOLIBN
"1S9I91UI 04 G}, J& SUBO| 91 Aq S19I0MUSY
9Ly 8'C9¢C 08'C9¢ [EUONBINDS PUE I$AIIUL 9691 "pajeAsielN y3noiy) paI[[e 0] sWayos
:DAAINN | e 000°0SsY dn sueof ap1aoad of, | ddueisisse [erueuly 1roddns o, | uoneIsuasd JuswAo[dury
(syel s¥) (syrel sy)
*60-800¢ 60-800¢ 60-800¢
Surnp Surmp Surmp
SOLIBIOJOUd(q Juads pajedoqe
Jo JPquInN jyunoury junouwry uondrLsag SWIRYDS 33 JO 3A1NIIqO 2WdYDS

“pIuoy :pIp.aa)f

57

Women Fish Vendors in India: An Information Booklet



DRAFT

pun oIeJ[oM S,USULISYSL] ©[BISY TOUOISSTWOD) WOIJ 600T 12qUISd(J € PIep UOHEIIUNUINIOD [[BWR pue ‘WeindeyJUBUBANIIY ], ‘PNEIBURIA ‘UTBIEMSI[EUWEY]
‘(payeAsieIn) pITIuswdo[aAd(] SILISYSI] 10] UOTIBISPI] 9AneIad0-0D) 91e1S B[BISY 9} WOIJ 600T 12qUWad9( f Piep UOIBIUNUIWOD [[eWY :20.110S

IssuyJ, ‘preog

Women Fish Vendors in India: An Information Booklet

*(@4.L)swwre13o1d uoneiqeysy
Tweuns]/(dvir)idefoid
20URISISSY AoUd3IoWH TWIBUNS],
Iopun payusuwa[dwr mou 3ureg

"WE[ox

pue weindeyjueueAnIIy[,
:SIOLIISIP OM] UT SIS[INO
gurpuoaa ysy rezaz dn 19s of,

SI19[INO 1121
y3noay3 SunsyIew ysig

"uoneIsussd Juswiordus
9ATIRULII[B PUR 9DURISISSE

‘pajeAsie]N

000°‘c 00¢ 00§ [earded unjiom ‘Sunoyrewr 3NO01Y3 SIOPUSA [SI USWOM swweidoid uoneIauald
ysy 10 sueo[ ap1aoid of, 110ddns 03 swLYdS DADN JuswAo[dua USWOA
‘pajeAsieIN

"S9TIRID0S SaAIRId0-0D Y3noIyd U3Nn01y3 SI9XI0M PI1[[e 01 SIIOMYSY

000°0TSY 03 dn 2oue3SISSE douejsisse [eyrded Junjiom PoI[[e 10] 2dUBISISSE

0001 001 001 [eaded unjrom apraoid of, urpraoad 103 swaYdS DADN earded 3unjIop
(syyef sy) (sypyer sH)
*60-8007C 60-8007C 60-800¢C
Surp Surmp Surmp
SALIRIOAUd(q jyuads paieo0[Te

Jo JdquInN junowry yunowry uondrsag QWIAYDS 313 JO 3ANIIqO QuIdYDS

“pIuo) :opIp.aa)f

58



